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1. DATEDE IDENTIFICARE A TITULARULUI DIPLjOMEI
INFORMATION IDENTIF YING THE HOLDER OF THE DIPLOMA

Nupmele de familie din certificatul de

nagfere

Numele de familie dupa casitorie (dacd este cazul)

Lla l_

Farpily name(s) of the birth certificate Family name(s)(afrer marria?e) (if applicable)

] Lib [ . ]

Initfala (initialele) prenumelu; '

(prepumelor) tatiluj /mamei Prenumele
Initial(s) of father s/ mother 's first First name(s)

$)
1.2a[n:a ]

12b [

Datd nasterii (anul/luna/ziua) Locul nasterii (localilated‘, Jjudetul/sectorul, tara)

Datq of birth ( year/month/day) Place of birth

13a|

Numfirul matricol
Student enrolement
number

[ ] 13b | ]
Codul numeric personal (CNP) Anul inmatriculrii
Personal identification numper Year of enrolment

14| |

Denufnirea calificari
Namer;

] s
2. INFORMATII PRIVIND CALIFICAREA |
INFORMATION IDENTIFYING THE QUALIFICATION

si titlul acordat

f qualification and title awarded

21 Marketing si Relatii Publice in Afaceri - Master
" [ Marketing and public relations in business - Master

Domeniul de studii
Field pf Study

Programul de studii
Programme of study

222 MarKeting; Cod DSU_M - 10 2.9b Marketing si Relatii Publice in Afaceri
’ Markéting ) Marketing and public re{lations in business
Numc? Gy statut ul Ml AL Facultatea care organizeazi examenul de finalizare
?(l).l[[:::%él‘:;l)‘ care elibereaza diploma (in limba a studiilor (in ]imba} roménd) o
Name gnd status of awarding institution Faculty administering the f ,"al examination
Universitatea Spiru Haret — universitate |
2.3a particulari acreditats 2.3b Facultatea de Stiinte Economice Bucuresti
’ Spiru Haret University - accredited private ) Faculty of Economic Scidnces Bucharest
univergity; |
Numelg¢ si statutul institutiei de invétimant superior care a Facultatea care a gsigurat scolarizarea
asiguraf scolarizarea (daca diferd de 2.3a, in limba romani) (daca difera de 2.3b)
Name dnd status of institution administering studies (if Faculry administering studies ( if different
_differeny from 2.3a) _from 2.3b) |

24a L

Limba (limbile) de studiu / examinare

] 2| ]

Language(s) of instruction/ examination

-

Romini

25
Romanian
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3. INFORMATII PRIVIND NIVELUL CALIFICARII
INFORMATION ON THE LE VEL OF THE QUALIFICATION

Durata oficiali a progtamului de studii §i numaru]

Nivelul calificarii de credite de studij transferabile (conform

Level of qualification ECTS./SECT)

Official length of the ogramme of study and
number of ECTS/SECT credits

Styudi} universitare de masterat I

3.1 | (nkvel 7 EQF/CEC si CNC) 32 | 2ani-120 ECTS
Muster studies 2 years - 120 ECTSl
Cqnditiile de admitere |

cress requirement(s)

Xamen de admitere '

Inission examination l

P
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4. INF ORMATII PRIVIND CURRICULUMUL SI REZULTATELE OBTINUTE
INFORMATION ON THE CURRIC ULUM AND RES ULTiS’ GAINED

prma de invatimant

"oq*e of study

hvatimint cu frecventi / Full-time ' j

bmpetentele asigurate prin programul de studii
rarning outcomes of the study programme |
haliza mediului de afaceri;planificarea activitatii de marketing si de conducere departamentala;organizarea campaniilor
egrate de marketing;coordonarea implementirii strategiilor 5i campaniilor de marketing;cdntrolul realizirij indicatorilor
*nito-economici de marketing;negocierea §i incheierea contractelor de marketing;unnﬁrire# rezolvirij
re¢lamatiilor;promovarea imaginii organizatiei;organizarea activitatii compartimentelor din s bordine;planificarea gi
copducerea programelor de relatii publice construite pentru a crea §i mentine o imagine publitﬁ pozitiva si favorabili a
orgarlizatiei in ochii clientilor si ai opiniei publice;gestionarea de fonduri pentru proiecte spediale sau pentru organizatii
nofi-profit;planificarea si conducerea politicilor si programelor de publicitate, sau producerea |de materiale conexe acestui
domeniu pentru a crea un interes crescut in achizitionarea produselor sau serviciilor organiza iei;planificarea, organizarea,
co¢rdonarea si controlul activititilor de marketing, aprovizionare si desfacere (vénzari) din cadrul organizatiei, precum i
egocierea, incheiera i asigurarea derulirii contractelor in aceste domenii, de la cel mai inplt nivel
departamental;stabilirea §i intretinerea relatiilor cu clientii arondati;

= '

4.1

[

aa‘mbo

intdme (brief-urilor);organizarea de evenimente §i campanii integrate, evaluarea eficienfei programelor de relatii

i mF §i cu pregitirea intalnirilor
ctu;stabilirea fezabilitatii produsului publicitar, elaborarea strategiei de creaie, prezentar¢a conceptelor si a

i i %plicarea principiilor,
d si
nsabild;identificarea rolurilor §1 responsabilitatilor intr-o echipd plurispecializati si aplicarea de tehnici de relationare
42 | § a eficientd in cadrul echipei:identificarea oportunitifilor de formare continuj si valon’?jcarea eficienti a resurselor
| sitehnicilor de invitare pentru propria dezvoltare.

Analysis of business en vironmem,'planning of the marketing acti vity and department management;organization of the
integrated marketing campaigns;coordination of the implementation of marketing strategies and campaigns;follow-up on
the performing the marketing technico-economic indicalors:negotiating and concluding the n rketing contracts; follow-up
j ¢laims solving; promotion of the organization image;organization of the activity withinﬁ;wer—rank
depdrtments;planning and management of public relations programs that are meant to maintaip a positive and favorable
imagde of the company Jor clients and public opinion;funds management Jfor special projects or for non-profit
organization; planning and management of advertising policies and programs, or drafting mateyials related to this field in
ordet 19 arise a Surging interest in the acquisition of the company'’s products or services.planning, organi-ation,
coordlination and control of the marketing activities, supply and sale within the organization, ad well as negotiation,
concluding and performing the contracis in these fields, from the highest department level;setting and maintaining
relationis with the clients in their area;setting the advertising strategy and instruments for their egal files;evaluation of
qualily and corectness of the advertising proposals, the management of advertising budgers of dlients, as well as the
drafing and distribution of the briefs;organization of events and integrated campaigns, the evaluation of efficiency of
publig rélations programs;improvement of communication within organization, maintaining relgtions with mass-media as
well &s planning the work meetings;establishing the Jeasibility of the advertising product. Implefnentation of principles,
norms ahd values of the professional ethics within a rigorous, efficient and responsible work str, tegy;:identification of
roles findl duties in a multi-specialized team and implementation of relation techniques and eﬂicint team
work;fdentification of the opportunities of continuing education and the efficient capitalization df the learning resources

Detal}i ;frivind programul absolvit, calificativele/notele/creditele ECTS/SECT obtinute|(conform Registrului
matri¢ol al facultatii, volumul] nr.x/2021)

Proghamme details and the individual grades/ marks/ ECTS/SECT credits obtained (according of Faculty
Studelit |Records, volume no x2021)
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"Total ore ' Nr. credite
. o Number of
43 [INr. | Denumirea disciplinei Number of | Nota/ Grade ECTS/SECT
No | Subject hours ]
| credits
Sem I Sem I1 Sem!I | SemII
c ‘ e ‘ 1*/sem ] 2™ sem ‘ I"sem | 2™ som
Anul I (anul universitar 2021-2022)

Ist year of study (2021-2022 academic Year)

1 Metodologia cercetarii in domeniul stiinfelor economice '
Research methodology in economics 14 14 - 4 R
2 | Fundamentele marketingului ]
Marketing fund, Is 28 28 = 6 -
3 Strategii si tactici de relatii publice :
| Strategies and tactics of public relations - = | ) 6 .
4 | Psihologia reclamej '
_ | Advertising psychology e - | B 6 -
5 Etica si integritate academici [
Ethics and academi integrity 14 14 | ) 3 i
Marketingul evenimentelor [
6 Marketing evenis 28 28 | - 5 -
7 | | Psihosociologia comunicari; [
|| Psycho-Sociology of ¢ unication 2 28 ~| B 8
g | | Metade de cercetare in marketing ” 4 [
Marketing research methods & T - .
Negocierea g1 managementul conflictelor [
4 | | Negotiation and conflict management 28 28 | B 8
1o Semiotica in mar <eting — curs opfional [
|| Semiotics in marketing — optional course
L] 1 Marketing $i comunicare pe Internet— curs opfional 28 = - : e
|| Marketing and Interner communication— optional course | -
ia - 4) .
Promovat cu media : Total credite/ .
P sg average grade per Total ECTS/SECT credits:
acpdemic vear !
Anul II (anul universitar 2022-2023)
2nd year of study (2022-2023 academic Yyear) |
I Comunicare integrata in marketing 28 28 ’ 9 N
Marketing integrated communication | N
ol | Managemeniul imagini; organizafionale 28 28 [ 9 R
Organizational image management I -
Creativitatea in relafiile publice [
3 Creativity in public relations 28 2 | - & )
Practica I
4 Practice ) 84 | ) 3 )
Cercetarea in relajiile publice [
5 Research in public relations = = - I - !
6 Tehnici de influentare in mass - media 28 14 B _ 6
| Influencing techniques in mass - media |
7| [ Activitate de cercetare — proiectare _ 56 ' i 6
| Research activity - desion 1
8 | Stagiu pentru elaborarea Jucrary; de disertatie 28 [ i 3
Preparation for the elaboration of the dissertation - C
9 Discursul corporatist— curs optional |
\Corporative discourse— optional course 28 28 R 8
10 Neuromarketing — curs optional -
|Neuromarketing — optional course I
PromoVat cu media : ¥ Total credite/
Pasy, average grade per academic Total ECTS/SECT credits: 60
vear] ] .
Pronjovat: Da Total credite:
Pass. Yes Media aritmetica a anilor de studij Total 120
The arithmetic of the Study years: ECTS/SECT
credits: 120

i I
Sistemul de notare, §i, daca sunt disponibile, informatii privind distributia statistica a notelor

Grading s

hdme and, if available, grade distribution guidance

44

Notarea unci
nota maximii
Media minim$

si Relatii Pubk

Grades are int

'
T

Hiscipline se face pe o scald de la 10 1a 1, notele acordate fiind numere intregi; nota minim# de promovare este 5, iar
pste 10.

de promovare a anilor de studii pentru promotia 2023, domeniul de studii Marketing| programul de studii Marketing
ficd in Afaceri este ......, iar media maxim este ....., titularul fiind clasat pe locul .... dintr-un total de ..., absolventi.
gdr numbers and given on a scale Jfrom 10 (the highest grade) tol (the lowest grade); the Ipwest passing grade is 5.

The passing overall average grades for the class 0f 2023, field of studii Marketing, study programme in Marketing and Public Relations in

Business, are:

owest average: .....(out of 10) and highesr average ..... (out of 10). The degree holder is rahked .... out of ... graduates.
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5. INFORMATII SUPLIMENTARE
ADDITIONAL INFORMATION

Informptij suplimentare Alte surse pentru obtinerea mai multor informatii
Additidnal information Further information souyces
51]1- 5.2 | www.spiruharet.ro f

e-mail: secretariat_se@spiruharet.ro
telefon: 021- 3169783; 021- 3169788
fax: 021- 3169793 |

6. INFORMATII PRIVIND DREPTURILE CONFERITE DE CALIFICARE §I DE TITLU (daci este cazul)

INFORMATION ON THE FUNCTION OF THE QUALIFICATION AND \DEGREE ( if applicable)
Posibilititi de continuare a studiilor (dupa promovarea examenului de finalizare)
Access| to further study(after passing the final examination)

6.1 | Studii universitare de doctorat

PhD studies

Statdtu] profesional (daci este cazul)

Proftssional status(if applicable)

62 [-
1

7. LEGALITATEA SUPLIMENTULUI
CERTIFICATION OF THE SUPPLEMENT

Fungtia Semndtura Functia Semnétura
Posi io_n Signature Position | Signature
Reqtar Secretar sef uhiversitate

7.1 | Recfor 7.2 | University Reglistrar

73 | Decan 74 | Secretar sef facultate

" | Dedn Faculty Registrar

9 Nr| si data eliberarii Stampila sau sigiljul oficial
No., da!ed. Official stamp or seal

7.5 7.6
....... R A

Acegt document contine un numir de 5 pagini.

This|document consists of 5 pages L.S.

L

YDenumirea minstérului §i a institutiei de nva{amant superior care a asigurat scolarizarea §i care eliberedzi suplimentul la diploma.

YName of ministi Y dnd institution administering studies and provided diploma supplement

2 Se vacomplefa /de catre institutia de invé(Emant superior care elibereazi diploma. Aceasta trebuie si verifice legalitatea tuturor
inscrisurilor de pe diplomi si de pe suplimentul la diploma.

Ao be filled i Yy the awarding institution that must check the legality of all information provided in the diploma and diploma
supplement.

¥ Se va mentiona numrul total de ore, din care; numérul total de ore de curs (C); numérul total de ore de seminar (S); numirul total de ore de
lucrdri practice (L{P); numérul total de ore de proiect (P); etc.

3 It shall be menlioned the total hours of which total hours for courses (C), seminars (S), practical courses (LP), projects (P).

“ Media anuala pu dous zecimale, fara rotunjire.

Y Average grads per academic year, with two decimals and without rounding off.

3 Medie generalii du doua zecimale, fara rotunjire.

% Overall average grade with two decimals and without rounding off.

% Se va completp cﬁ cdtre institutia care a asigurat scolarizarea titularului.

® To be filled inlby the institution administering studies.

Suplimentul la diploma se va redacta pe format A4 (fatd/verso), se va numerota si se va gtampila pe fiecare pagini, pe coltul din
dreapta jos (L.S}, cu acelasi specimen de la 7.6.

Diploma suppleent shall be printed on both sides of an A4 paper format and shall be numbered and stamped on each page on the
right bottom corpiet (L.S.), with the specimen from 7.6.




