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1. DATELE DE IDENTIFICARE A TITULARULUI DIPLOMEI
INFORMATION IDENTIFYING THE HOLDER OF THE DIPLOMA

Numele de familie la nastere Numele de familie dupa casatorie (daca este cazul)
Family name(s) at birth Family name(s) (after marriage) (if applicable)
l.1la 1.1b
Initiala (iniialele) prenumelui (prenumelor) tatalui/mamei Prenumele
Initial(s) of father's/mother's first name(s) First name(s)
12a 1.2b
Data nasterii (anul/luna/ziua) Locul nasterii ( localitatea, judetul/sectorul, {ara)
Date of birth (year/month/day) Place of birth
1.3a 1.3b
Numarul matricol Cod numeric personal (CNP) Anul Tnmatricularii
Student enrolment number  Personal identification number Year of enrolment
1.4 1.5

2. INFORMATII PRIVIND CALIFICAREA
INFORMATION IDENTIFYING THE QUALIFICATION

Denumirea calificarii si (daca este cazul) titlul acordat (dupa promovarea examenului de finalizare a studiilor)
Name of qualification and (if applicable) title awarded (after passing the final examination)

51 Marketing / Licentiat in stiinfe economice
"“| Marketing / Bachelor’s degree in Economic Sciences

Domeniul de studii Programul de studii
Field of study Programme of study

2.2 a| Marketing / Marketing 2.2 b| Marketing / Marketing
Numele si statutul institutiei de Tnvaiaméant superior Facultatea care organizeaza examenul de
care elibereaza diploma (in limba romana) finalizare a studiilor
Name and status of awarding institution Faculty administering the final examination

UNI\_/EFESITATEA DIN ORADEA - universitate publica Facultatea de Stiinte Economice
e liacreditata 23 Faculty of Economic Sciences
University of Oradea accredited public university

Numele si statutul institutiei de Tnvaiamant superior care Facultatea care a asigurat scolarizarea
a asigurat scolarizarea (daca difera de 2.3a, in limba romana) (daca difera de 2.3b)
Name and status of institution administering studies Faculty administering studies
(if different from 2.3a) (if different from 2.3b)

244 ° 24b| ~
Limba (limbile) de studiu / examinare
Language(s) of instruction / examination

o gl romana

romanian




3. INFORMATII PRIVIND NIVELUL CALIFICARII
INFORMATION ON THE LEVEL OF THE QUALIFICATION

Durata oficiala a programului de studii si numarul de

Nivelul calificarii credite de studiu transferabile(conform ECTS/SECT)
Level of qualification Official length of the programme of study and number

of ECTS/SECT credits.

CNC (Cadrul national al calificarilor) / CEC (Cadrul
3.1leuropean al calificarilor) 3.2

Framework) / EQF (European Qualifications Framework)

Studii universitare de licenta - nivel de calificare 6

3 ani/ 180 ECTS

Bachelor Studies - Level 6 NQF (National Qualifications 3 years /180 ECTS

Conditii de admitere
Access requirement(s)

8.8

Diploma de bacalaureat + concurs de admitere
Baccalaureate + admission examination

4.1

4.2

4. INFORMATII PRIVIND CURRICULUMUL $I REZULTATELE OBTINUTE
INFORMATION ON THE CURRICULUM AND RESULTS GAINED

Forma de invatamant
Mode of study

Invatimant cu frecventa
Full-time learning

Rezultatele invatarii asigurate prin programul de studii
Learning outcomes of the programme of study

Specialistii in publicitate si marketing dezvolta si coordoneaza strategiile si campaniile de publicitate, realizeaza
lansarea pe piata de noi bunuri si servicii, identifica si dezvolta oportunitatile de piata pentru produsele si
serviciile noi, precum si pentru cele deja existente.

I Competente generale ESCO:

- implementeaza strategii de marketing, gandeste analitic, asigura competitivitatea preturilor,
implementeaza strategii de vanzari, efectueaza cercetare de piata, utilizeaza tehnici de comunicare,
dezvolta idei creative, consiliaza clientii in vederea alegerii alternativelor optime, creeaza anunturi
publicitare, coordoneaza campanii publicitare, realizeaza analiza vanzarilor, elaboreaza strategii de
marketing, mentine relatiile cu furnizorii, elaboreaza catalogul de produse, pregateste rapoarte Tnh urma
studiilor de piata, identifica piete potentiale pentru societati, ofera consultanta cu privire la strategiile de
piata, analizeaza tendintele de cumparare, identifica nise de piata, gestioneaza serviciul de relatii cu
clientii, vinde produse, realizeaza analiza nevoilor consumatorilor, ofera consiliere in ceea ce priveste
relatiile publice, aplica strategii de marketing aferent platformelor de comunicare sociala, creeaza un
buget anual de marketing, planifica activitatea de marketing, monitorizeaza comportamentul
consumatorilor, mentine relatiile cu clientii, utilizeaza modele de marketing teoretice, identifica cerintele
clientilor, contribuie la coordonarea activitatilor promotionale, realizeaza analize de date, detine
competente informatice, analizeaza tendinte economice, gestioneaza bugete, selecteaza canalele de
distributie optime.

Il Competente transversale:
- gestioneaza resurse financiare si materiale, gestioneaza evolutia personala, lucreaza in echipe




4.3

Il. Competente profesionale specifice programului de studiu:
Consilier/expert/inspector/referent/economist in comert si marketing - 263104
- supravegheaza activitatile de promovare, aplica tehnici de analiza statistica, gestioneaza date
interoperabile si reutilizabile accesibile si usor de gasit, mentine relatii cu reprezentanti locali, elaboreaza
politicile organizationale, sintetizeaza informatii

Advertising and marketing specialists develop and coordinate advertising strategies and campaigns, launch new
goods and services on the market, identify and develop market opportunities for new products and services, as
well as for existing ones.

I ESCO General Competencies:

- implement marketing strategies, think analytically, ensure price competitiveness, implement sales
strategies, carry out market research, uses communication techniques, develop creative ideas, advises
clients in order to choose the optimal alternatives, create advertisements, coordinates advertising
campaigns, perform sales analysis, develops marketing strategies, maintains relations with suppliers,
elaborates the product catalog, prepare reports following market studies, identify potential markets for
companies, offers consultancy on market strategies, analyze buying trends, identify market niches,
manages the customer relations service, performs the analysis of consumer needs, provides advice
regarding public relations, apply marketing strategies related to social communication platforms, create
an annual marketing budget, plan the marketing activity, monitor consumer behavior, maintains relations
with clients, uses theoretical marketing models, identify customer requirements, contributes to the
coordination of promotional activities, perform data analysis, has computer skills analyze economic
trends, manage budgets, select the optimal distribution channels

Il. Transversal competencies:
- manages financial and material resources, manages personal development, works in teams
Il Professional competencies specific to the study program:
Advisor/expert/inspector/reference/economist in trade and marketing - 263104

- supervises promotional activities, apply statistical analysis techniques, manages accessible and easy-to-
find interoperable and reusable data, maintains relations with local representatives, elaborates the
organizational policies, synthesizes information

Detalii privind programul absolvit, calificativele / notele / creditele ECTS/SECT obfinute
(conform Registrului matricol al facultatji, volumul nr. )

Programme details and the individual grades / marks / ECTS/SECT credits obtained
(according to Faculty Student Records, volume no. )

YTotal ore Nr. credite
NF Denumirea disciolinei Number of hours Nota / Grade Number of
- | Denumirea discipliné ECTS/SECT credits
No. | Subject
c SLPP Sem | Sem I Sem | Sem I
T 1st sem | 2nd sem | 1stsem | 2nd sem
Anul 1 (anul universitar ....
15t year of study (...... academic year
1 Microeconomie / Microeconomics 28 28S 5 -
2 | Bazele contabilitdtii / Basics of Accounting 28 28S 5 -
3 | Statistica economica / Economic Statistics 28 14S 5 -
4 Informatica economica / Economic Informatics 28 14L 5 -
Matematici financiare si actuariale / Financial and
5 . i 14 14S 4 -
actuarial mathematics
6 Comportamentul consumatorului / Consumer 28 785 3 )
Behaviour




7 Limba straina pe!'ltru afaceri 1.1 (francezd) / Foreign 14 14S 3 )
Language for Business I.1 (French)
8 | Macroeconomie /| Macroeconomics 28 14S - 5
9 | Management / Management 28 14S - 5
10 | Marketing / Marketing 28 28S - 5
11 | Drept/ Law 14 14S - 4
12 Doctrin_e econo_mice contemporane / Contemporary 28 145 } 5
Economic Doctrines
13 Programe aplicative de marketing / Marketing 28 785 ) 3
| Applicative Programmes
14 Limba straina peptru afaceri 1.2 (francezd) / Foreign 14 285 ) 3
Language for Business 1.2 (French)
Promovat cu media:® . . Total credite/ Total ECTS/SECT credits: 60
Pass, average grade per academic year: ......
15 | Educatie Fizica 1.1 / Physical Education I.1 14P 1 -
16 | Educatie Fizica 1.2 / Physical Education 1.2 14P - 1
Anul 2 (anul universitar ...... )
2" year of study (..... academic year
1 Finante publice / Public Finances 28 14S 5 -
2 Economie europeand / European Economics 28 14S 4 -
3 Finantele firmei / Company Finances 28 14S 5 -
4 Sisteme informationale de marketing / Marketing 28 14L 4 )
Informational Systems
5 Marketingul serviciilor / Services Marketing 28 28S 5 -
6 Limba straina pe_ntru afaceri 1.3 (francezd) / Foreign 78S 3 )
Language for Business 1.3 (French)
7 Economie mondiald / World Economy 28 14S - 5
8 | Tranzactii internationale / International Transactions| 28 14S - 5
9 | Tehnici de vanzare / Selling Techniques 28 28S - 6
Baze de date aplicate in marketing / Data Bases
10 Applied in Markept/ng 9/ 28 14L i 6
11 | Practica / Practice 84P - 3
Discipline optionale/ Optional courses:
12 AnaIi;a informatiilor de marketing / Marketing Data 28 785 4 )
| Analysis
13 | Gestiunea fortelor de vanzare / Sales Force 28 145 ) 5
Management
Promovat cu media:® ... . ) Total credite/ Total ECTS/SECT credits: 60
Pass, average grade per academic year: .....
14 | Educatie Fizica 1.3 / Physical Education 1.3 14P 1 -
15 | Educatie Fizica 1.4 / Physical Education 1.4 14P - 1
Anul 3 (anul universitar ...... )
3" year of study (....... academic year)
1 Distribu;ig .si merchandising / Distribution and 28 145 4 )
Merchandising
2 | Tehnici promotionale / Promotion Technigues 28 14S 4 -
3 | Cercetari de marketing /| Marketing Research 28 28S 5 -
4 | Marketing strategic / Strategic Marketing 28 14S 4 -
5 Managementul produsului si al brandului / Brand and 14 785 4 )
roduct management
6 Proiecte de marketing / Marketing Projects 28P 4 -
7 Marketing on-line / On-line marketing 28 14S - 4




8 | Marketing international / International Marketing 28 14S - 3
9 Marketing agroalimentar / Marketing of Agricultural 28 145 ) 3
and Food Products
10 | Relatii publice / Public Relations 28 14S - 3
11 Ma'rketmgul micilor afaceri / Marketing of Small 14 145 ) 3
Businesses
Cercetari pentru elaborarea lucrarii de licenta / )
12 Research on Bachelor's Thesis Writing 285 28P 10
Discipline optionale/ Optional courses:
13 Markgtm_gul orgam;a_t;ulor non-profit / Non-profit 28 785 5 )
Organization Marketing
14 | Management comercial / Trade Management 28 28S - 4
s
Promovat cu media:® ... . ) Total credite/ Total ECTS/SECT credits: 60
Pass, average grade per academic year: .....
Promovat: DA/NU Media © gie promovare a stugiiilor < Total credite:
(ponderata cu puncte de credit - daca este cazul): ..... 180

Overall average grade (credit-weighted

average -if available): ........ Total ECTS/SECT credits:

Pass: YES/NO

4.4

51

Sistemul de notare si, daca sunt disponibile, informatii privind distributia statistica a notelor
Grading scheme and, if available, grade distribution guidance

Notarea unei discipline se face pe o scala de la 10 la 1, notele acordate fiind numere intregi;
nota minima pentru promovare este 5, iar nota maxima este 10.

Media minima de promovare a anilor de studii pentru promotia ..... , domeniul de studii Marketing, programul de
studii Marketing este .......... , iar media maxima este ....... , titularul fiind clasat pe locul ..... dintr-un total de
...... absolventi.

Grade are integer numbers and given on a scale from 10 (the highest grade) to 1 (the lowest grade);

the lowest passing grade is 5.
The passing overall average grades for the class of ..... field of study Marketing, study programme in Marketing, are: lowest

average ........... , the highest average .......... , the degree holder is ranked .... out of ...... graduates.

5. INFORMATII SUPLIMENTARE
ADDITIONAL INFORMATION

Alte surse pentru obtinerea mai multor informatji

Informatii suplimentare
Further information sources

Additional information

5.2 | steconomice@uoradea.ro

6. INFORMATII PRIVIND DREPTURILE CONFERITE DE CALIFICARE SI DE TITLU
(daca este cazul)

INFORMATION ON THE FUNCTION OF THE QUALIFICATION AND DEGREE (if applicable)

6.1

Posibilitati de continuare a studiilor (dupa promovarea examenului de finalizare)
Access to further study(after passing the final examination)

Studii universitare de masterat
Master Studies




6.2

7.1

7.3

7.5

Statutul profesional
Profesional status

Specialist marketing — 243103
Marketing Specialist- 243103

Titlu de absolvire: Licentiat in Stiinte Economice; Denumire calificare: Marketing
Graduation Title: BachelorJs Degree in Economics; Qualification Title: Marketing

Consilier/expert/inspector/referent/economist in comert si marketing - 263104
IAdvisor/expert/inspector/reference/economist in trade and marketing - 263104

7. LEGALITATEA SUPLIMENTULUI
CERTIFICATION OF THE SUPPLEMENT

Functia Semnatura Functia Semnatura
Position Signature Position Signature

Rector Secretar sef universitate

Rector 79 University Registrar

Prof.univ.dr.habil. BUNGAU Constantin SAVA Monica Liana

B:Zﬁn Secretar sef facultate

Faculty Registrar
7.4

Prof.univ.dr.habil. BADULESCU Alina - .
Daciana URS Marioara Florentina
) : e

N';”' j;feaéa elEeEl Stampila sau sigiliul oficial

v Official stamp or seal
Acest document contine un numar de pagini. 76 LS

This document consists of pages.

1) Denumirea institutiei de invatdmant superior care a asigurat scolarizarea si care elibereaza suplimentul la diploma.

1) Name of institution administering studies and provided diploma supplement

2) Se va completa de catre institutia de Tnvatamant superior care elibereaza diploma. Aceasta trebuie sa verifice legalitatea tuturor
inscrisurilor de pe diploma si de pe suplimentul la diploma.
2) To be filled in by the awarding institution that must check the legality of all information provided in the diploma and diploma
supplement.
3) Se va mentiona numarul total de ore, din care: numarul total de ore de curs (C); numarul total de ore de seminar (S); numarul total
de ore de lucrari practice (LP); numarul total de ore de proiect (P); etc.
3) It shall be mentioned the total hours of which total hours for courses (C), seminars (S), practical courses (LP), projects (P).
4) Media anuald, cu doua zecimale, fara rotunjire.

4) Average grade per academic year, with two decimals and without rounding off.

5) Media generala, cu doua zecimale, fara rotunijire.

5) Overall average grade with two decimals and without rounding off.

6) Se va completa de catre institutia care a asigurat scolarizarea titularului.
6) To be filled in by the institution administering studies.

7) A-Admis, R-Respins

7) A-Accepted, R-Rejected




8. INFORMATII PRIVIND SISTEMUL NATIONAL DE INVATAMANT
INFORMATION ON THE NATIONAL EDUCATION SYSTEM

Formare continud - Continuing Professional Training

Ciclul 1T - Studii universitare de doctorat
PhD studies

25 Ciclul Il - Studii universitare de masterat
Master studies

3 Ciclul I - Studii universitare de licentd S
ara
Bachelor studies norn e -
( *) ( *) Fox woondey
A A \ ot caton
T (*) (* <
18
L a I .
19 | Invigiminmlsecunder superior Invigimintul secunder superior Invigimintul secunder superiar i mvicgrdred
Upper secondary education Upper secondary education Upper sccandary education T‘L;':;,
o (General education) (Technical) (MEED 5 b, ek d, pares, patogpe o3 e
| 14
15
Invigminml secundar mferior (gimnazial) - Lowe saondary aduwcason

10
1n

Invigiménm| primar - Primary eduaation

Educagia Smpurie (0« 6ani) - Early educarion (from 010 6 years)

EDUCATION SYSTEM IN ROMANIA

PREZENTARE GENERALA A SISTEMULUI NATIONAL DE INVATAMANT SUPERIOR
Overview of the national higher education system

Accesul in invatamantul superior se bazeaza pe diploma de bacalaureat (obfinuta la sfarsitul invatamantului secundar superior), iar
accesul la programe de master se bazeaza pe diploma obtinuta dupa finalizarea studiilor de licenta (BA/BSc/BEng).

Access to higher education is based on the baccalaureate diploma (obtained at the end of upper secondary education) and access to
master programmes is based on the bachelor degree (BA/BSc/BEng).

Studiile universitare de licenta (BA/BSc/BEng) presupun 180-240 de puncte de credit, calculate in conformitate cu sistemul european
de credite transferabile (ECTS/SECT) si se finalizeaza prin nivelul 6 din cadrul european al calificarilor pentru invatare pe tot
parcursul vietii (EQF/CEC).

Bachelor studies (BA/BSc/BEng) presuppose 180-240 credit points, calculated in accordance with the European Credit Transfer
System (ECTS/SECT), and ends with the level 6 from the European Qualifications Framework for lifelong learning (EQF/CEC).
Studiile universitare de master (MA/MSc/MEng) presupun 60-120 puncte de credit, calculate in conformitate cu sistemul european de
credite transferabile (ECTS/SECT) si se finalizeaza prin nivelul 7 din EQF/CEC.

Master studies (MA/MSc/MENQ) presuppose 60-120 credit points, calculated in accordance with the European Credit Transfer
System (ECTS/SECT), and ends with the level 7 EQF/CEC.

Pentru profesii reglementate prin norme, recomandari sau bune practici europene, studiile universitare de licenta si masterat pot fi
oferite comasat, intr-un program unitar de studii universitare cu o durata cuprinsa intre 5 si 6 ani, la invatamantul cu frecventa,
diplomele obtinute fiind echivalente diplomei de master (in urmatoarele domenii de studiu: Medicina - 360 de ECTS / SECT,
Stomatologie - 360 de ECTS / SECT, Farmacie - 300 ECTS / SECT, Medicina Veterinara - 360 ECTS / SECT, Arhitectura - 360
ECTS / SECT).

For professions regulated by European norms, regulations or good practices, bachelor (BA/BSc/BEng) and master studies
(MA/MSc/MEng) can be provided as part of a 5 to 6 year full-time programme of study, thus diplomas are recognised as master’s
degree certificates (the following fields of study are considered: Medicine - 360 ECTS/SECT, Dentistry - 360 ECTS/SECT, Pharmacy
- 300 ECTS/SECT, Veterinary Medicine - 360 ECTS/SECT, Architecture - 360 ECTS/SECT).

Studiile universitare de doctorat conduc la o teza de doctorat, iar candidatii care finalizeaza primesc diploma de doctor. Studiile
universitare de doctorat permit dobandirea unei calificari de nivelul 8 din EQF/CEC.

PhD studies result in a doctoral research thesis, while successful candidates are awarded a PhD diploma. Doctoral studies allow
obtaining a qualification at level 8 EQF/CEC.

Sistemul de Thvatamant superior romanesc este un sistem deschis. Toate universitatile din Romania folosesc Sistemul European de
Credite Transferabile (ECTS/SECT).

The Romanian higher education system is an open system. All Romanian universities use the European Credit Transfer System
(ECTS/SECT).

Programele de studii universitare pot fi organizate, dupa caz, conform reglementarilor legale in vigoare, la urmatoarele forme de
invatamant: cu frecventa, cu frecventa redusa si la distanta.

University programs can be organized, as appropriate, according to legal regulations, at the following forms of education: full time,
part time and distantly.

De asemenea, universitatile ofera programe de formare profesionala continua, pe baza cererilor de pe piata muncii.

Universities also provide continuing professional training programmes based on the market demands.






