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ROMANIA
MINISTERUL EDUCATIEI
THE MINISTRY OF EDUCATION
UNIVERSITATEA DE VEST DIN TIMISOARAY
WEST UNIVERSITY OF TIMISOARA

SUPLIMENT LA DIPLOMA
DIPLOMA SUPPLEMENT

IAcest supliment insoteste diploma cu seria nr.

This Supplement is for diploma serfes no.

1. DATELE DE IDENTIFICARE A TITULARULUI DIPLOMEI
INFORMATION IDENTIFYING THE HOLDER OF THE DIPLOMA

Numele de familie la nastere Numele de familie dupa cdsdtorie (dacd este cazul)
Family name(s) at the birth Family names(s) (after marriage) (if applicable)

| 11 | |
Initiala (initialele) numelui (prenumelui) tatdlui/mamei Prenumele
Initial(s) of father's/mother s first name(s) 1.2b First name(s)

Data nasterii (anul/luna/ziua) Locul nasterii
Date of birth (year/month/day) Place of birth
| | 13p | |
Numar matricol Cod numeric personal (CNP) Anul inmatriculdrii
Student enrollment number Personal identification number Year of enrollment

| | | 15 | 2025

2. INFORMATII PRIVIND CALIFICAREA
INFORMATION IDENTIFYING THE QUALIFICATION

Denumirea calificarii si (dacd este cazul) titlul acordat (dupa promovarea examenului de finalizare a studiilor)
Name of qualification and (if applicable) title awarded (after passing the final examination)

SPECIALIST IN ADMINISTRAREA AFACERILOR IN TURISM SI INDUSTRIA OSPITALITATII, MASTER
SPECIALIST IN BUSINESS ADMINISTRATION IN TOURISM AND HOSPITALITY INDUSTRY, MASTER DEGREE

Domeniul de studii Programul de studii

Field of study Programme of study

ADMINISTRAREA AFACERILOR IN TURISM

ADMINISTRAREA AFACERILOR SI INDUSTRIA OSPITALITATII

BUSINESS ADMINISTRATION 2:2b BUSINESS ADMINISTRATION IN TOURISM AND
HOSPITALITY INDUSTRY
Numele si statutul institutiei de invdtdmant superior care acorda Facultatea care organizeazd examenul de finalizare a
diploma (in limba romana) studiilor
Name and status of awarding institution Faculty administering the final examination
UNIVERSITATEA DE VEST DIN TIMISOARA FACULTATEA DE ECONOMIE SI DE
UNIVERSITATE DE STAT ACREDITATA 2.3b ADMINISTRARE A AFACERILOR
WEST UNIVERSITY OF TIMISOARA / ' FACULTY OF ECONOMICS AND BUSINESS
ACCREDITED STATE/PUBLIC UNIVERSITY ADMINISTRATION
Numele si statutul institutiei de invatdmant superior absolvite (daca Facultatea care a asigurat scolarizarea (dacd diferd de
diferd de 2.3a, in limba romana) 2.3b)
Name and status of institution administering studies (if different Faculty administering studies (if different from 2.3)
from 2.3a)
2.4b

Limba (limbile) de studiu/examinare

Language(s) of instruction/examination

ROMANA, ROMANIAN
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3.1

3.3

4.1

4.2

3. INFORMATII PRIVIND NIVELUL CALIFICARII
INFORMATION ON THE LEVEL OF THE QUALIFICATION

Durata oficiald a programului de studii si numarul de

credite de studii transferabile (conform SECTS/SECT)
Official length of the programme of study and number of

Nivelul calificarii

Level of qualification

ECTS/SECT credits
CICLUL II - STUDII UNIVERSITARE DE 4 SEMESTRE, 120 SECT
MASTERAT, 7 CEC 3.2 | 4 SEMESTERS, 120 ECTS
MASTER STUDIES , 7 EQF

Conditii de admitere
Access requirement{(s)

DIPLOMA DE LICENTA+EXAMEN DE ADMITERE
BACHELOR'S DEGREE+ADMISSION EXAMINATION

4. INFORMATII PRIVIND CURRICULUMUL SI REZULTATELE OBTINUTE
INFORMATION ON THE CURRICULUM AND RESULTS GAINED

Forma de invatamant
Mode of study

CU FRECVENTA
FULL-TIME STUDY

Competentele asigurate prin programul de studii

Learning outcomes of the study programme

Competente cheie:

CC1. Competente multilingvistice;

CC2. Competente in domeniul stiintei, tehnologiei, ingineriei si matematicii;
CC3. Competente digitale;

CC4. Competente personale, sociale si de a invata sa inveti;

CC5. Competente civice;

CC6. Competente antreprenoriale;

CC7. Competente de sensibilizare si expresie culturala.

Key competences:

CC1. Multilingual skills;

CC2. Science, technology, engineering and mathematics skills;
CC3. Digital skills;

CCH4. Personal, social and learning to learn skills;

CC5. Civic skills;

CC6. Entrepreneurial skills;

CC7. Cultural awareness and expression skills.

Competente profesionale:

CPO1. Analizeaza planuri de afaceri — Analizeazd declaratiile oficiale ale intreprinderilor care isi prezintd obiectivele de
afaceri si strategiile pe care acestea le-au implementat pentru a le indeplini, pentru a evalua fezabilitatea planului si a
verifica daca intreprinderea este capabila sa indeplineasca cerintele externe, cum ar fi rambursarea unui imprumut sau
recuperarea investitiilor;

CPO02. Analizeazd tendintele de cumpdrare — Analizeaza obiceiurile de cumparare sau comportamentul predominant al
clientilor;

CPO03. Analizeaza tiparele de rezervare — Studiaza, intelege si prevede modele recurente si comportamente in materie de
rezervare;

CP04. Aplica gandire strategica — Asigurd generarea si aplicarea efectiva a cunostintelor de afaceri si a posibilelor
oportunitati in vederea obtinerii unui avantaj economic competitiv pe termen lung;

CPOS5. Asigura competitivitatea preturilor — Garanteaza competitivitatea preturilor prin stabilirea celor mai mari venituri
realizabile ale produsului sau serviciului dvs., respectand, in acelasi timp, preturile concurentilor si studiind strategiile,
conditiile si evolutiile pietei;

CP06. Asigura cooperarea intre departamente — Garanteaza comunicarea si cooperarea cu toate entitatile si echipele dintr-
0 anumita organizatie, in conformitate cu strategia intreprinderii;
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CPO07. Asigura managementul de proiect — Gestioneaza si planifica diversele resurse, cum ar fi resursele umane, bugetul,
termenul, rezultatele si calitatea necesare pentru un anumit proiect, si monitorizeaza progresele inregistrate in cadrul
proiectului pentru a realiza un obiectiv specific intr-o anumitd perioada de timp si cu un buget prestabilit;

CPO08. Colaboreaza la crearea strategiilor de marketing — Colaboreaza cu un grup de profesionisti pentru a dezvolta strategii
de marketing care sa realizeze analiza pietei si viabilitatea financiara, respectand in acelasi timp obiectivele societatii;
CP09. Concepe experiente pentru clienti — Creeaza experiente pentru clienti, pentru a maximiza rentabilitatea si satisfactia
acestora;

CP10. Dezvoltd retele profesionale — Contacteaza si se intdlneste cu oamenii in context profesional. Gaseste un subiect
comun si isi foloseste persoanele de contact pentru obtinerea de avantaje reciproce. Tine evidenta oamenilor din reteaua
profesionald proprie si rdméne informat/a cu privire la activitatile lor;

CP11. Dezvolta strategii de generare de venituri — Elaboreaza metodologii prin care o intreprindere comercializeaza si vinde
un produs sau un serviciu pentru a genera venituri;

CP12. Elaboreazd analiza rentabilitdtii — Culege informatii relevante pentru a elabora un document bine scris si bine
structurat care sa asigure traiectoria unui anumit proiect;

CP13. Garanteaza satisfacerea clientului — Trateaza asteptarile clientilor in mod profesional, anticipand si abordand nevoile
si dorintele acestora. Ofera servicii flexibile pentru clienti pentru a asigura satisfactia clientilor si loialitatea acestora;
CP14. Gestioneaza personal — Gestioneazad angajatii si subordonatii, lucrand in echipa sau individual, pentru a maximiza
performanta si contributia acestora. Le planifica munca si activitdtile, da instructiuni, motiveaza si indruma lucratorii pentru
a atinge obiectivele societatii. Monitorizeaza si evalueazd modul in care un angajat isi exercitd responsabilitatile si cat de
bine sunt executate aceste activitati. Identificd domeniile in care sunt necesare imbunatdtiri si formuleaza sugestii in acest
scop. Conduce un grup de persoane pentru a le ajuta sa atinga obiectivele si mentine o relatie de lucru eficientd la nivel de
personal;

CP15. Gestioneaza veniturile hoteliere — Supravegheaza veniturile hoteliere prin intelegerea, monitorizarea, estimarea si
reactia la comportamentul consumatorilor, pentru a maximiza veniturile sau profiturile, pentru a mentine profitul brut
bugetat si a reduce la minimum cheltuielile;

CP16. Ia decizii bazate pe date — Colecteaza date precum indicatorii cheie de performantd (Key Performance Indicators,
KPI) ai unei intreprinderi si utilizeaza informatiile pentru a formula actiuni si strategii;

CP17. Identifica nevoile clientilor — Utilizeaza intrebari adecvate si ascultarea activa pentru a identifica asteptarile, dorintele
si cerintele clientilor in functie de produse si servicii;

CP18. Identificd noi oportunitdti de afaceri — Urmareste clienti potentiali sau produse potentiale pentru a genera vanzari
suplimentare si a asigura cresterea economica;

CP19. Implementeaza strategii de marketing — Implementeaza strategii care vizeaza promovarea unui anumit produs sau
serviciu, utilizdnd strategii de marketing elaborate;

CP20. Implementeaza strategii de vanzari — Pune in aplicare planul de a obtine un avantaj concurential pe piata prin
pozitionarea brandului sau a produsului companiei si prin vizarea publicului potrivit pentru a vinde acest brand sau produs;
CP21. Mentine relatiile cu clientii — Construieste o relatie durabild si importanta cu clientii pentru a asigura satisfactia si
fidelitatea oferind consiliere si asistenta intr-un mod prietenos si corect, oferind produse si servicii de calitate si furnizand
informatii si servicii post-vanzare;

CP22. Monitorizeaza activitatea pentru evenimente speciale — Supravegheaza activitatile desfasurate in cadrul unor
evenimente speciale, luand in considerare obiectivele specifice, calendarul, programul, ordinea de zi, limitarile culturale,
normele si legislatia;

CP23. Negociaza contractele cu furnizorii — Ajunge la un acord cu furnizorul in ceea ce priveste cerintele tehnice, cantitative,
de calitate, de pret, de conditii, de depozitare, de ambalare, de debarcare si alte cerinte legate de procesul de achizitionare
si de livrare;

CP24. Planifica obiectivele pe termen mediu si lung — Planificd obiectivele pe termen lung si obiectivele pe termen scurt
prin planificare eficace pe termen mediu si procese de reconciliere;

CP25. Previzioneaza cererea de cazare — Estimeazd numadrul de camere de hotel care vor fi rezervate, programeaza
ocuparea locurilor de cazare si face previziuni privind cererea;

CP26. Programeaza reuniuni — Programeaza si stabileste intalniri sau reuniuni profesionale pentru clienti sau superiori;
CP27. Realizeaza analiza nevoilor consumatorilor — Analizeazd obiceiurile si nevoile consumatorilor si ale grupurilor-tinta
pentru a concepe si a aplica noi strategii de marketing si pentru a vinde mai multe marfuri intr-un mod mai eficient;
CP28. Realizeaza analiza vanzarilor — Examineaza rapoartele de vanzari pentru a vedea ce marfuri si servicii nu s-au vandut
bine;

CP29. Respectd legislatia relevanta privind sandtatea siguranta igiena si alte norme privind alimentele — Respecta un nivel
optim de siguranta si igiena alimentarad in timpul pregatirii, fabricarii, prelucrarii, depozitarii, distributiei si livrarii de produse
alimentare;

CP30. Respectd standardele companiei — Asigura conducerea si gestionarea in conformitate cu codul de conduita al
organizatiei;
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CP31. Stabileste relatii de afaceri — Stabileste o relatie pozitivd, pe termen lung, intre organizatii si partile terte interesate,
cum ar fi furnizorii, distribuitorii, actionarii si alte pdrti interesate, pentru a-i informa cu privire la organizatie si obiectivele
ei;

CP32. Studiazd nivelurile vanzarilor de produse — Colecteaza si analizeaza nivelurile vanzarilor de produse si servicii pentru
a utiliza aceste informatii in vederea stabilirii cantitatilor care urmeazd sa fie produse in urmatoarele loturi, feedback-ul
clientilor, tendintele preturilor si eficienta metodelor de vanzare;

CP33. Tine legatura cu managerii — Asigura legdtura cu personalul de conducere din alte departamente, garantand servicii
si 0 comunicare eficientd, si anume vanzari, planificare, achizitionare, comercializare, distributie si elemente tehnice;
CP34. Utilizare creativa a tehnologiilor digitale — Utilizeaza instrumente si tehnologii digitale pentru dezvoltarea de
cunostinte si pentru inovarea proceselor si produselor. Se implica, in mod individual si colectiv, in prelucrarea cognitiva
pentru a intelege si solutiona problemele conceptuale si situatiile problematice din mediul digital;

CP35. Utilizeaza platforme de e-turism — Utilizeaza platforme digitale pentru a promova si a partaja informatii si continut
digital cu privire la o unitate hoteliera sau la servicii hoteliere. Analizeaza si gestioneaza recenziile adresate organizatiei
pentru a asigura satisfactia clientilor.

Professional competences:

CPO1. Analyse business plans — Analyse the formal statements from businesses which outline their business goals and the
strategies they set in place to meet them, in order to assess the feasibility of the plan and verify the business' ability to
meet external requirements such as the repayment of a loan or return of investments;

CP0O2. Analyse consumer buying trends — Analyse buying habits or currently prevalent customer behaviour;

CP0O3. Analyse booking patterns — Studly, understand and predict recurring patterns and behaviours in booking,

CPO4. Apply strategic thinking — Apply generation and effective application of business insights and possible opportunities,
In order to achieve competitive business advantage on a long-term basis;

CPO5. Ensure price competitiveness — Guarantee price competitiveness by setting the highest achievable revenue of your
proauct or service while observing prices of competitors and studying market strategies, conditions and evolutions;

CPO6. Ensure cross-department cooperation — Guarantee communication and cooperation with all the entities and teams in
a given organisation, according to the company strategy;

CPO7. Perform project management — Manage and plan various resources, such as human resources, budget, deadline,
results, and quality necessary for a specific project, and monitor the project’s progress in order to achieve a specific goal
within a set time and budget;

CP0O8. Collaborate in the development of marketing strategies — Work together with a group of professionals to develop
marketing strategies performing market analysis and financial viability while staying aligned with the company's goals;
CP09. Design customer experiences — Create customer experiences to maximise client’s satisfaction and profitability;

CP10. Develop professional network — Reach out to and meet up with people in a professional context. Find common ground
and use your contacts for mutual benefit. Keep track of the people in your personal professional network and stay up to
date on their activities;

CP11. Develop revenue generation strategies — Elaborate methodologies through which a company markets and sells a
product or service to generate income;

CP12. Develop business case — Gather relevant information in order to come up with a well-written and well-structured
document that provides the trajectory of a given project;

CP13. Guarantee customer satisfaction — Handle customer expectations in a professional manner, anticipating and
addressing their needs and desires. Provide flexible customer service to ensure customer satistaction and loyalty;

CP14. Manage staff — Manage employees and subordinates, working in a team or individually, to maximise their performance
and contribution. Schedule their work and activities, give instructions, motivate and direct the workers to meet the company
objectives. Monitor and measure how an employee undertakes their responsibilities and how well these activities are
executed. Identify areas for improvement and make suggestions to achieve this. Lead a group of people to help them
achieve goals and maintain an effective working relationship among staft;

CP15. Manage hospitality revenue — Oversee a hospitality revenue by understanding, monitoring, predicting and reacting
to consumer behaviour, in order to maximise revenue or profits, maintain budgeted gross profit and minimise expenditures;
CP16. Make data-driven decisions — Collect data such as Key Performance Indicators (KPIs) for an organisation and use the
Information to formulate actions and strategies;

CP17. Identify customer's needs — Use appropriate questions and active listening in order to identify customer expectations,
desires and requirements according to product and services;

CP18. Identify new business opportunities — Pursue potential customers or products in order to generate additional sales
and ensure growth;

CP19. Implement marketing strategies — Implement strategies which aim to promote a specific product or service, using
the developed marketing strategies;
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CP20. Implement sales strategies — Carry out the plan to gain competitive advantage on the market by positioning the
company's brand or product and by targeting the right audience to sell this brand or product to;

CP21. Maintain relationship with customers — Build a lasting and meaningful relationship with customers in order to ensure
satisfaction and fidelity by providing accurate and friendly advice and support, by delivering quality products and services
and by supplying after-sales information and service;

CP22. Monitor work for special events — Oversee activities during special events taking into account specific objectives,
schedule, timetable, agenda, cultural limitations, account rules and legislation;

CP23. Negotiate supplier arrangements — Reach an agreement with the supplier upon technical, quantity, quality, price,
conditions, storage, packaging, send-back and other requirements related to the purchasing and delivering process;

CP24. Plan medium to long term objectives — Schedule long term objectives and immediate to short term objectives through
effective medium-term planning and reconciliation processes;

CP25. Forecast occupancy demand — Predict the number of hotel rooms that will be booked, schedule occupancies and
estimate demand forecast;

CP26. Fix meetings — Fix and schedule professional appointments or meetings for clients or superiors;

CP27. Perform customers’ needs analysis — Analyse the habits and needs of customers and target groups in order to devise
and apply new marketing strategies and to sell more goods in a more effective way;

CP28. Carry out sales analysis — Examine sales reports to see what goods and services have and have not sold well;

CP29. Comply with food safety and hygiene — Respect optimal food safety and hygiene during preparation, manufacturing,
processing, storage, distribution and delivery of food products. Respect optimal food safety and hygiene during preparation,
manufacturing, processing, storage, distribution and delivery of food products;

CP30. Follow company standards — Lead and manage according to the organisation’s code of conduct;

CP31. Build business relationships — Establish a positive, long-term relationship between organisations and interested third
parties such as suppliers, distributors, shareholders and other stakeholders in order to inform them of the organisation and
fts objectives;

CP32. Study sales levels of products — Collect and analyse sales levels of products and services in order to use this
information for determining the quantities to be produced in the following batches, customer feedback, price trends, and
the efficiency of sales methods;

CP33. Liaise with managers — Liaise with managers of other departments ensuring effective service and communication,
l.e. sales, planning, purchasing, trading, distribution and technical;

CP34. Creatively use digital technologies — Use digital tools and technologies to create knowledge and to innovate processes
and products. Engage individually and collectively in cognitive processing to understand and resolve conceptual problems
and problem situations in digital environments;

CP35. Use e-tourism platforms — Use digital platforms to promote and share information and digital content about a
hospitality establishment or services. Analyse and manage reviews addressed to the organisation to ensure customer
satisfaction.

Competente transversale:

CTO01. Administreaza conturi — Administreazd conturile si activitatile financiare ale unei organizatii, asigurandu-se ca
toate documentele sunt corect tinute, ca toate informatiile si calculele sunt corecte si ca se iau decizii adecvate;

CTO02. Analizeaza date — Analizeaza, transforma si modeleaza date pentru a descoperi informatii utile si a sprijini procesul
de decizie;

CT03. Aplica competente de calcul numeric — Utilizeaza rationamentul si pune in aplicare concepte numerice si calcule
simple sau complexe;

CT04. Aplica simtul afacerilor — Ia masurile adecvate intr-un mediu de afaceri pentru a maximiza rezultatele posibile in
fiecare situatie;

CT05. Comunica cu clientii — Raspunde si comunica cu clientii in modul cel mai eficient si adecvat pentru a le permite
acestora sd aiba acces la produsele sau serviciile dorite sau la orice alt tip de ajutor de care acestia ar putea avea nevoie;
CTO06. Dezvolta idei creative — Dezvoltarea de noi concepte artistice si idei creative;

CTO07. Efectueaza cercetare de piata — Culege, evalueaza si reprezintd date privind piata-tinta si clientii pentru a facilita
dezvoltarea strategica si studiile de fezabilitate. Identifica tendintele pietei;

CTO08. Elaboreaza rapoarte de statistica financiara — Creeaza rapoarte financiare si statistice pe baza datelor colectate
care urmeaza sa fie prezentate organelor de conducere ale unei organizatii;

CTO09. Elaboreaza statistici financiare — Examineaza si analizeaza datele financiare individuale si cele referitoare la
societate pentru a elabora rapoarte sau inregistrari statistice;

CT10. Extinde prezenta in regiune a companiei — Identifica si dezvolta strategii de extindere a acoperirii regionale a
societatii;

CT11. Monitorizeaza conturile financiare — Gestioneaza administrarea financiara a departamentului, reduce costurile
doar la cheltuielile necesare si maximizeaza veniturile organizatiei;
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CT12. Utilizeaza tehnici de comunicare — Aplica tehnici de comunicare care le permit interlocutorilor sa se inteleaga
reciproc mai bine si sa realizeze o comunicare corectd in transmiterea mesajelor.

Transversal competences:

CT01. Manage accounts — Manage the accounts and financial activities of an organisation, supervising that all the documents
are correctly maintained, that all the information and calculations are correct, and that proper decisions are being made;
CT02. Inspect data — Analyse, transform and model data in order to discover useful information and to support decision-
making,

CT03. Apply numeracy skills — Practise reasoning and apply simple or complex numerical concepts and calculations;

CT04. Apply business acumen — Take appropriate actions in a business environment in order to maximise possible outcome
from each situation;

CT05. Communicate with customers — Respond to and communicate with customers in the most efficient and appropriate
manner to enable them to access the desired products or services, or any other help they may require;

CT06. Develop creative ideas — Developing new artistic concepts and creative ideas;

CT07. Perform market research — Gather, assess and represent data about target market and customers in order to facilitate
strategic development and feasibility studies. Identify market trends;

CT08. Develop financial statistics reports — Create financial and statistical reports based on collected data which are to be
presented to managing bodies of an organisation;

CT09. Produce statistical financial records — Review and analyse individual and company financial data in order to produce
statistical reports or records;

CT10. Expand store regional presence — Identify and develop strategies to expand the company's regional coverage;

CT11. Monitor financial accounts — Handle financial administration of your department, keep the costs down to only
necessary expenses and maximise the revenues of your organisation,

CT12. Use communication technigues — Apply technigues of communication which allow interlocutors to better understand
each other and communicate accurately in the transmission of messages.

Rezultatele ale invatarii

Cunostinte:

C1. Absolventul demonstreaza cunostinte privind capacitatile de analiza si de evaluare a unui plan de afaceri.

C2. Absolventul demonstreaza cunostinte privind consumul produselor si serviciilor solicitate si comercializate pe piata
turistica.

C3. Absolventul demonstreaza cunostinte privind realizarea unui sondaj de opinie.

C4. Absolventul demonstreaza cunostinte aprofundate privind activitatea de rezervare desfasurata in firmele de turism si
ospitalitate si a sistemelor informatice folosite.

C5. Absolventul demonstreaza cunostinte de planificare strategica a activitatilor firmei si de identificare a avantajului
competitiv.

C6. Absolventul demonstreaza cunostinte specifice aplicarii strategiilor de pret in sectorul turistic si ospitalier.

C7. Absolventul demonstreaza cunostinte de leadership si comunicare.

C8. Absolventul demonstreaza cunostinte aprofundate privind managementul proiectelor din cadrul firmei de turism si
ospitalitate.

C9. Absolventul demonstreaza cunostinte privind mixul de marketing si planificarea strategica in sectorul de turism si
ospitalitate.

C10. Absolventul demonstreaza cunostinte de analiza a pietei turistice.

C11. Absolventul demonstreazd cunostinte privind crearea si gestionarea experientei clientului firmei de turism si
ospitalitate.

C12. Absolventul demonstreaza cunostinte privind satisfactia clientului.

C13. Absolventul demonstreazd cunostinte avansate in gestionarea portofoliului de parteneri profesionali.

C14. Absolventul demonstreazd cunostinte in realizarea de networking in context profesional.

C15. Absolventul demonstreaza cunostinte aprofundate in management financiar in turism si ospitalitate.

C16. Absolventul demonstreaza cunostinte in analizarea rentabilitatii proiectelor sau a firmelor de turism si ospitalitate.
C17. Absolventul demonstreaza cunostinte in gestionarea gradului de satisfactie a clientilor.

C18. Absolventul demonstreaza cunostinte aprofundate in gestionarea resursei umane a firmei de turism sau ospitalitate.
C19. Absolventul demonstreaza cunostinte aprofundate privind veniturile firmei de turism sau ospitalitate.

C20. Absolventul demonstreaza cunostinte aprofundate privind indicatorii cheie de performanta ai firmei de turism sau
ospitalitate.

C21. Absolventul demonstreaza cunostinte avansate de analizare a nevoilor clientilor firmei de turism si ospitalitate.

C22. Absolventul demonstreazd cunostinte de extindere a portofoliului de activitdti sau produse a firmei de turism sau
ospitalitate.

C23. Absolventul demonstreaza cunostinte de inovare in domeniul afacerilor.
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C24. Absolventul demonstreaza cunostinte aprofundate privind mixul de marketing in firma de turism sau ospitalitate.
C25. Absolventul demonstreaza cunostinte avansate de implementare a strategiilor de marketing pentru promovarea
produselor sau serviciilor firmei de turism si ospitalitate.

C26. Absolventul demonstreazd cunostinte in tipologia strategiilor de vanzari.

C27. Absolventul demonstreazd cunostinte avansate in managementul relatiilor cu clientii in firma de turism si ospitalitate.
C28. Absolventul demonstreaza cunostinte aprofundate privind organizarea si desfasurarea evenimentelor.

C29. Absolventul demonstreaza cunostinte privind gestionarea relatiilor in contexte interculturale sau multiculturale.

C30. Absolventul demonstreaza cunostinte privind tehnicile de negociere in afaceri, specifice firmei de turism si ospitalitate.
C31. Absolventul demonstreazd cunostinte avansate in planificarea strategica a obiectivelor firmei de turism si ospitalitate.
C32. Absolventul demonstreaza cunostinte in managementul procesului de cazare si in utilizarea sistemelor informatice
specifice activitdtii de cazare.

C33. Absolventul demonstreaza cunostinte aprofundate privind eticheta si protocolul specifice organizdrii evenimentelor.
C34. Absolventul demonstreazad cunostinte privind comportamentele si nevoile de consum ale clientilor firmei de turism sau
ospitalitate.

C35. Absolventul demonstreaza cunostinte in gestionarea vanzarilor la nivel national si international.

C36. Absolventul demonstreaza cunostinte in legislatia specifica normelor de sanatate, igiena si siguranta in munca.

C37. Absolventul demonstreaza cunostinte privind etica si comportamentul etic in firmele de turism si ospitalitate.

C38. Absolventul demonstreaza cunostinte avansate privind comunicarea si tehnicile de negociere folosite in turism si
ospitalitate.

C39. Absolventul demonstreaza cunostinte in modalitatile de véanzare aferente cresterii veniturilor firmei de turism sau
ospitalitate.

C40. Absolventul demonstreaza cunostinte avansate in management si leadership.

C41. Absolventul demonstreaza cunostinte aprofundate privind comunicarea si colaborarea interdepartamentald.

C42. Absolventul demonstreaza cunostinte aprofundate in folosirea tehnologiilor digitale si a softurilor specifice firmelor de
turism si ospitalitate.

C43. Absolventul demonstreaza cunostinte privind inovarea proceselor si produselor firmei de turism si ospitalitate.

C44. Absolventul demonstreaza cunostinte in utilizarea platformelor de e-turism pentru a gestiona recenziile clientilor firmei
de turism si ospitalitate si a creste satisfactia acestora.

C45. Absolventul demonstreaza cunostinte privind tipologia platformelor de e-turism.

C46. Absolventul demonstreaza cunostinte privind gestionarea si administrarea activitatilor financiare ale firmei de turism
si ospitalitate.

C47. Absolventul demonstreaza cunostinte in determinarea modalitdtii de calcul a indicatorilor specifici activitdtilor
financiare ale firmei de turism si ospitalitate.

C48. Absolventul demonstreaza cunostinte in analizarea si interpretarea datelor care sprijina procesul decizional din firma
de turism si ospitalitate.

C49. Absolventul aplicd cunostinte avansate privind metodele de calcul si conceptele numerice.

C50. Absolventul demonstreaza cunostinte aprofundate privind mediul de afaceri in care activeaza firma de turism si
ospitalitate.

C51. Absolventul demonstreaza cunostinte privind analiza dinamicii afacerii.

C52. Absolventul demonstreazd cunostinte in comunicarea eficientd si adecvata cu clientii firmei.

C53. Absolventul demonstreaza cunostinte aprofundate in utilizarea metodelor si tehnicilor de stimulare a creativitatii si a
gandirii creative.

C54. Absolventul demonstreaza cunostinte avansate privind oferta si comportamentul de consum turistic.

C55. Absolventul demonstreaza cunostinte privind realizarea si analizarea cercetarilor de piatd.

C56. Absolventul demonstreaza cunostinte privind prelucrarea statistica a datelor financiare.

C57. Absolventul demonstreaza cunostinte privind analiza datelor financiare ale firmei.

C58. Absolventul demonstreaza cunostinte privind planificarea strategica a firmei.

C59. Absolventul demonstreaza cunostinte privind dezvoltarea strategica a firmei.

C60. Absolventul demonstreaza cunostinte in administrarea afacerilor.

C61. Absolventul aplica tehnici de comunicare adaptate contextului.

Learning outcomes

Knowledge:

Cl1. The graduate demonstrates knowledge of business plan analysis and evaluation skills.

C2. The graduate demonstrates knowledge of the consumption of products and services demanded and marketed on the
tourism market.

C3. The graduate demonstrates knowledge of how to conduct an opinion survey.
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(4. The graduate demonstrates in-depth knowledge of the booking activity carried out in tourism and hospitality companies
and of the IT systems used.

C5. The graduate demonstrates knowledge of strategic planning of the company's activities and identification of the
competitive advantage.

C6. The graduate demonstrates specific knowledge of the application of pricing strategies in the tourism and hospitality
sector.

C7. The graduate demonstrates knowledge of leadership and communication.

C8. The graduate demonstrates in-depth knowledge of project management in the tourism and hospitality business.

CY9. The graduate demonstrates knowledge of the marketing mix and strategic planning in the tourism and hospitality
sector.

CI10. The graduate demonstrates knowledge of tourism market analysis.

Cl1. The graduate demonstrates knowledge of creating and managing the customer experience of the tourism and
hospitality company.

C12. The graduate demonstrates knowledge of customer satisfaction.

C13. The graduate demonstrates advanced knowledge in managing a portfolio of professional partners.

Cl14. The graduate demonstrates knowledge of networking in a professional context.

C15. The graduate demonstrates in-depth knowledge of financial management in tourism and hospitality.

C16. The graduate demonstrates knowledge in analyzing the profitability of tourism and hospitality projects or companies.
Cl17. The graduate demonstrates knowledge in customer satisfaction management.

C18. The graduate demonstrates in-depth knowledge in human resource management of the tourism or hospitality
company.

C19. The graduate demonstrates in-depth knowledge of tourism or hospitality company revenues.

C20. The graduate demonstrates in-depth knowledge of key performance indicators of the tourism or hospitality company.
C21. The graduate demonstrates an advanced knowledge of analyzing the needs of the travel and hospitality customer.
C22. The graduate demonstrates knowledge of expanding the tourism or hospitality business or product portfolio.

C23. The graduate demonstrates knowledge of business innovation.

(24. The graduate demonstrates in-depth knowledge of the marketing mix in the tourism or hospitality company.

C25. The graduate demonstrates advanced knowledge of implementing marketing strategies to promote the products or
services of the tourism and hospitality company.

C26. The graduate demonstrates knowledge in the typology of sales strategies.

C27. The graduate demonstrates advanced knowledge in customer relationship management in the travel and hospitality
company.

C28. The graduate demonstrates in-depth knowledge of organizing and conducting events.

C29. The graduate demonstrates knowledge of managing relationships in intercultural or multicultural contexts.

C30. The graduate demonstrates knowledge of business negotiation techniques specific to the tourism and hospitality
company.

C31. The graduate demonstrates knowledge of business negotiation techniques specific to the tourism and hospitality
company.

C32. The graduate demonstrates knowledge in the management of the accommodation process and in the use of
Information systems specific to the accommodation activity.

C33. The graduate demonstrates in-depth knowledge of etiquette and protocol specific to the organization of events.

C34. The graduate demonstrates knowledge of the behaviors and consumer needs of travel or hospitality customers.

C35. The graduate demonstrates knowledge of national and international sales management.

C36. The graduate demonstrates knowledge of legisiation specific to health, hygiene and safety at work.

C37. The graduate demonstrates knowledge of ethics and ethical behavior in tourism and hospitality companies.

C38. The graduate demonstrates advanced knowledge of communication and negotiation techniques used in tourism and
hospitality.

C39. The graduate demonstrates knowledge of sales methods related to increasing tourism or hospitality company
revenues.

C40. The graduate demonstrates advanced knowledge in management and leadership.

(C41. The graduate demonstrates in-depth knowledge of interdepartmental communication and collaboration.

C42. The graduate demonstrates in-depth knowledge of the use of digital technologies and software specific to tourism
and hospitality companies.

C43. The graduate demonstrates knowledge of innovation of tourism and hospitality company processes and products.
C44. The graduate demonstrates knowledge in the use of e-tourism platforms to manage travel and hospitality customer
reviews and increase customer satisfaction.

C45. The graduate demonstrates knowledge of the typology of e-tourism platforms.
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C46. The graduate demonstrates knowledge of managing and administering the financial activities of the tourism and
hospitality company.

C47. The graduate demonstrates knowledge in determining how to calculate indicators specific to the financial activities of
the tourism and hospitality company.

C48. The graduate demonstrates knowledge in analyzing and interpreting data that supports the decision-making process
in the tourism and hospitality company.

C49. The graduate applies advanced knowledge of calculation methods and numerical concepts.

C50. The graduate demonstrates in-depth knowledge of the business environment in which the tourism and hospitality
company operates.

C51. The graduate demonstrates knowledge of analyzing business dynamics.

C52. The graduate demonstrates knowledge in communicating effectively and appropriately with the company's customers.

C53. The graduate demonstrates in-depth knowledge in the use of methods and techniques to stimulate creativity and
creative thinking.

C54. The graduate demonstrates advanced knowledge of tourism offer, consumption and consumer behavior.

C55. The graduate demonstrates knowledge of conducting and analyzing market research.

C56. The graduate demonstrates knowledge of statistical processing of financial data.

C57. The graduate demonstrates knowledge of analyzing company financial data.

C58. The graduate demonstrates knowledge of strategic business planning.

C59. The graduate demonstrates knowledge of strategic business development.

C60. The graduate demonstrates knowledge of business management.

C61. The graduate applies communication techniques adapted to the context.

Abilitati:

Al. Absolventul are abilitati in verificarea si evaluarea indeplinirii obiectivelor strategice si a activitatilor aferente planului de
afaceri.

A2. Absolventul are abilitati in identificarea nevoilor si a problemelor unei firme, precum si determinarea solutiilor care ar
atenua sau ar impiedica buna functionare a acesteia.

A3. Absolventul are abilitdti in analiza si interpretarea informatiilor si a rezultatelor obtinute in sondajele de opinie.

A4. Absolventul are abilitati in evaluarea modelelor si tiparelor comportamentale ale consumatorilor de servicii de turism si
ospitalitate.

A5. Absolventul are abilitdti in analiza situatiei rezervarilor la nivelul firmelor de turism si ospitalitate.

A6. Absolventul are abilitati n valorificarea avantajelor competitive care genereaza beneficii economice pentru firma.

A7. Absolventul are abilitdti in formularea, analizarea si selectarea alternativelor strategice care contribuie la dezvoltarea
afacerii, pe termen lung.

A8. Absolventul are abilitati de analiza a dinamicii preturilor practicate pe piata de referintd.

A9. Absolventul are abilitati de lucru in echipa.

A10. Absolventul are abilitati de comunicare care faciliteaza cooperarea si munca in echipa.

A11. Absolventul are abilitati de planificare, organizare, coordonare, control si evaluare a resurselor, a proiectelor din firma,
precum si a bugetelor alocate acestor proiecte.

A12. Absolventul are abilitdti de elaborare a strategiilor de marketing si a analizelor de piata.

A13. Absolventul are abilitati de gandire creativa pentru a dezvolta experiente inedite clientilor firmei de turism si ospitalitate.
Al4. Absolventul are abilitati ridicate de negociere si relationare interumana.

A15. Absolventul are abilitati de elaborare a strategiilor de vanzare aplicate in cadrul firmelor de turism si ospitalitate.

A16. Absolventul are abilitéti in colectarea informatiilor necesare pentru a analiza rentabilitatea proiectelor sau a firmelor
de turism si ospitalitate.

A17. Absolventul are abilitati in calcularea si interpretarea indicatorilor care stau la baza analizelor privind situatia financiara
si rentabilitatea firmei de turism si ospitalitate.

A18. Absolventul are abilitati de anticipare si particularizare a serviciilor prestate, aferente nevoilor clientilor.

A19. Absolventul are abilitdti de a gestiona si coordona echipe de lucru.

A20. Absolventul are abilitdti de planificare a activitatilor derulate de catre echipele de lucru coordonate.

A21. Absolventul are abilitéti in intelegerea si monitorizarea comportamentului de consum in sensul cresterii veniturilor
hoteliere.

A22. Absolventul are abilitati in monitorizarea centrelor de profit ale firmei de turism sau ospitalitate.

A23. Absolventul are abilitati in identificarea si colectarea indicatorilor cheie de performanta ai firmei de turism sau
ospitalitate.

A24. Absolventul are abilitati in monitorizarea indicatorilor cheie de performanta ai firmei de turism sau ospitalitate.

A25. Absolventul are abilitati de adresare a intrebarilor adecvate contextului profesional, precum si abilitati de ascultare
activa.

A26. Absolventul are abilitati in identificarea cerintelor si asteptarilor clientilor firmei de turism si ospitalitate.

A27. Absolventul are abilitati de identificare a clientelei potentiale si a oportunitatilor de inovare a produselor firmei de
turism sau ospitalitate.

A28. Absolventul are abilitati in aplicarea strategiilor de promovare a produselor sau serviciilor firmei de turism si ospitalitate.
A29. Absolventul are abilitati de identificare a pozitiei firmei de turism si ospitalitate pe piata.

A30. Absolventul are abilitdti de identificare si valorificare a avantajelor concurentiale.

A31. Absolventul are abilitati in relationarea cu clientii firmei de turism si ospitalitate.
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A32. Absolventul are abilitati in planificarea, coordonarea si supervizarea activitatilor asociate evenimentelor.

A33. Absolventul are abilitdti in negocierea ofertelor si incheierea contractelor care aduc beneficii firmei de turism si
ospitalitate.

A34. Absolventul are abilitati de elaborare a obiectivelor pe termen scurt, mediu si lung ale firmei de turism si ospitalitate.
A35. Absolventul are abilitati in gestionarea rezervarilor.

A36. Absolventul are abilitati in previzionarea necesarului de camere ce vor fi ocupate in cadrul hotelului.

A37. Absolventul are abilitati in planificarea evenimentelor profesionale.

A38. Absolventul are abilitati in analizarea obiceiurilor de consum si conceperea noilor strategii de marketing pentru a creste
vanzarile firme de turism sau ospitalitate.

A39. Absolventul are abilitati in analizarea rapoartelor de vanzari ale firmei de turism si ospitalitate.

A40. Absolventul are abilitati in anticiparea situatiilor neprevazute privind vanzarile.

A41. Absolventul are abilitati in aplicarea prevederilor legale privind sanatatea, igiena si siguranta in munca.

A42. Absolventul are abilitati in respectarea modului de derulare a operatiunilor specifice manipularii produselor alimentare.
A43. Absolventul are abilitati in respectarea standardelor si a codului de conduita etica al firmei de turism si ospitalitate.
A44. Absolventul are abilitati in crearea si mentinerea relatiilor firmei de turism si ospitalitate cu stakeholderii acesteia.
A45. Absolventul are abilitati de negociere a avantajelor pe termen lung pentru firma ce rezultd din relatiile acesteia cu
stakeholderii.

A46. Absolventul are abilitati de analizd a nivelului vanzarilor produselor sau serviciilor firmei de turism si ospitalitate.

A47. Absolventul are abilitati in relationarea cu persoane superioare ierarhic, dovedind un comportament proactiv si
colaborativ.

A48. Absolventul are abilitati in solutionarea problemelor si a situatiilor legate de mediul digital.

A49. Absolventul are abilitdti in crearea si promovarea informatiilor si continutului digital privind firma de turism si
ospitalitate.

A50. Absolventul are abilitati in calcularea corectad a indicatorilor specifici activitdtilor financiare ale firmei de turism si
ospitalitate.

A51. Absolventul are abilitati in modelarea datelor.

A52. Absolventul are abilitati in descoperirea de informatii utile in luarea deciziilor.

A53. Absolventul are abilitati in aplicarea rationamentelor de calcul numeric.

A54. Absolventul are abilitdti in luarea masurilor adecvate pentru a maximiza rezultatele in raport cu situatii si contexte
specifice.

A55. Absolventul are abilitati in relationarea si comunicarea interumana.

A56. Absolventul are abilitati in crearea unui mediu care favorizeaza comunicarea cu clientii.

A57. Absolventul este capabil sa genereze idei si concepte noi si creative.

A58. Absolventul are abilitati in conducerea sau coordonarea unui proces de gandire creativa.

A59. Absolventul este capabil sa identifice, sa colecteze si sd evalueze date referitoare la piata turistica.

A60. Absolventul este capabil sa elaboreze rapoarte financiare.

A61. Absolventul este capabil sa examineze si sa interpreteze date financiare.

A62. Absolventul este capabil sa elaboreze rapoarte si inregistrari statistice.

A63. Absolventul are abilitati in dezvoltarea strategiilor si a oportunitatilor de expansiune teritoriala a firmei.

A64. Absolventul are abilitati in identificarea cheltuielilor necesare functiondrii firmei.

A65. Absolventul are abilitati in transmiterea clard, completa si corecta a mesajelor.

A66. Absolventul are abilitati in aplicarea tehnicilor de comunicare.

Skills:

Al. The graduate has skills in verifying and evaluating the fulfillment of strategic objectives and business plan activities.
AZ2. The graduate has skills in identifying a company's needs and problems, and determining solutions that would alleviate
or impede its smooth functioning.

A3. The graduate has skills in analyzing and interpreting information and survey results.

A4. The graduate has skills in assessing models and behavioral patterns of consumers of tourism and hospitality services.
A5. The graduate has skills in analyzing the booking situation in tourism and hospitality companies.

A6. The graduate has skills in capitalizing on competitive advantages that generate economic benefits for the company.
A7Z. The graduate has skills in formulating, analyzing and selecting strategic alternatives that contribute to long-term
business development.

A8. The graduate has skills in analyzing the dynamics of prices practiced in the reference market.

A9. The graduate has teamwork skills.

Al10. The graduate has communication skills that facilitate cooperation and teamwork.

All. The graduate has skills in planning, organizing, coordinating, controlling and evaluating resources, projects in the
company and the budgets allocated to these projects.

Al2. The graduate has skills in developing marketing strategies and market analysis.

Al3. The graduate has creative thinking skills to develop unique customer experiences for the travel and hospitality
company.

Al4. The graduate has high negotiation and interpersonal skills.

Al15. The graduate has skills in developing sales strategies applied in tourism and hospitality companies.
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Al6. The graduate has skills in gathering the information needed to analyze the profitability of tourism and hospitality
projects or companies.

Al7. The graduate has skills in calculating and interpreting the indicators underlying the analysis of the financial situation
and profitability of the tourism and hospitality company.

Al8. The graduate has skills in anticipating and customizing the services rendered, related to customer needs.

A19. The graduate has skills in managing and coordinating work teams.

AZ20. The graduate has planning skills for activities carried out by coordinated work teams.

AZ21. The graduate has skills in understanding and monitoring consumer behavior to increase hotel revenues.

AZ2. The graduate has skills in monitoring profit centers of the tourism or hospitality company.

AZ3. The graduate has skills in identifying and collecting key performance indicators of the tourism or hospitality company.
A24. The graduate has skills in monitoring key performance indicators of the tourism or hospitality company.

A25. The graduate has questioning skills appropriate to the professional context and active listening skills.

A26. The graduate has skills in identifying the requirements and expectations of travel and hospitality company customers.
AZ27. The graduate has skills in identifying potential clientele and opportunities for product innovation in the tourism and
hospitality company.

AZ8. The graduate has skills in applying promotional strategies for tourism and hospitality products or services.

AZ29. The graduate has skills in identifying the position of the tourism and hospitality company in the market.

A30. The graduate has skills to identify and capitalize on competitive advantages.

A31. The graduate has skills in dealing with the customers of the tourism and hospitality company.

A32. The graduate has skills in planning, coordinating and supervising event-related activities.

A33. The graduate has skills in negotiating bids and concluding contracts that benefit the tourism and hospitality company.
A34. The graduate has skills in developing the short, medium and long term objectives of the tourism and hospitality
company.

A35. The graduate has skills in booking management.

A36. The graduate has skills in forecasting room occupancy requirements for the hotel.

A37. The graduate has skills in planning professional events.

A38. The graduate has skills in analyzing consumption habits and devising new marketing strategies to increase the sales
of tourism or hospitality companies.

A39. The graduate has skills in analyzing tourism and hospitality company sales reports.

A40. The graduate has skills in anticipating sales contingencies.

A41. The graduate has skills in applying the legal provisions on health, hygiene and safety at work.

A42. The graduate has skills in following how to carry out specific food handling operations.

A43. The graduate has skills in complying with the standards and code of ethical conduct of the tourism and hospitality
company.

A44. The graduate has skills in building and maintaining the tourism and hospitality organization's relationships with its
Stakeholders.

A45. The graduate has skills in negotiating the long-term benefits to the company resulting from its relationships with
Stakeholders.

A46. The graduate has skills in analyzing the level of sales of the tourism and hospitality company's products or services.
A47. The graduate has good interpersonal skills, demonstrating proactive and collaborative behavior.

A48. The graduate has skills in solving problems and situations related to the digital environment.

A49. The graduate has skills in creating and promoting digital information and content related to the tourism and hospitality

comparny.
A50. The graduate has skills in the correct calculation of indicators specific to the financial activities of the tourism and
hospitality company.

A51. The graduate has skills in data modeling.

A52. The graduate has skills in discovering information useful in decision making.

A53. The graduate has skills in applying numerical reasoning.

A54. The graduate has skills in taking appropriate action to maximize outcomes in relation to specific situations and contexts.
Ab55. The graduate has interpersonal communication skills.

A56. The graduate has skills in creating an environment that fosters communication with clients.

A57. The graduate is able to generate new and creative ideas and concepts.

A58. The graduate has skills in leading or coordinating a creative thinking process.

A59. The graduate is able to identify, collect and evaluate tourism market data.

A60. The graduate is able to prepare financial reports.

A61. The graduate is able to examine and interpret financial data.

A62. The graduate is able to prepare statistical reports and records.

A63. The graduate has skills in developing strategies and opportunities for territorial expansion of the company.
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A64. The graduate has skills in identifying expenses necessary to operate the company.
A65. The graduate has skills in conveying messages clearly, completely and accurately.
A66. The graduate has skills in applying communication techniques.

Responsabilitate si autonomie:

RA1. Absolventul demonstreaza responsabilitate si autonomie in configurarea adecvata a unui proces decizional privind
implementarea planului de afaceri.

RA2. Absolventul demonstreaza responsabilitate in prezentarea clara si exactd a informatiilor colectate si furnizate.

RA3. Absolventul demonstreazd responsabilitate si autonomie in formularea obiectivelor asociate situatiilor analizate in
cadrul firmelor de turism si ospitalitate.

RA4. Absolventul demonstreaza responsabilitate si autonomie in generarea si implementarea strategiilor care aduc beneficii
economice firmei.

RAS5. Absolventul demonstreaza responsabilitate si autonomie in stabilirea competitiva a preturilor in contextul mediului
concurential.

RA6. Absolventul demonstreaza autonomie in implementarea strategiilor de competitivitate a preturilor.

RA7. Absolventul demonstreaza responsabilitate si autonomie in manifestarea unui comportament organizational de
cooperare.

RA8. Absolventul demonstreaza autonomie si responsabilitate in desfasurarea optima a activitatilor specifice proiectelor din
firmele de turism si ospitalitate.

RA9. Absolventul demonstreaza responsabilitate si autonomie in monitorizarea progreselor proiectelor din cadrul firmelor
de turism si ospitalitate, precum si in atingerea obiectivelor acestora.

RA10. Absolventul demonstreaza autonomie in crearea strategiilor de marketing, in concordantd cu obiectivele firmei din
sectorul de turism si ospitalitate.

RA11. Absolventul demonstreaza responsabilitate si autonomie in conceperea, implementarea si evaluarea experientei
clientilor firmei de turism si ospitalitate.

RA12. Absolventul demonstreaza responsabilitate si autonomie in mentinerea relatiilor profesionale.

RA13. Absolventul demonstreazd responsabilitate si autonomie in dezvoltarea strategiilor financiare in firmele de turism si
ospitalitate.

RA14. Absolventul demonstreaza responsabilitate in monitorizarea implementdrii strategiilor generatoare de venituri in
firmele de turism si ospitalitate.

RA15. Absolventul demonstreaza responsabilitate in analizarea si elaborarea situatiilor economico-financiare ale proiectelor
sau a firmelor de turism si ospitalitate.

RA16. Absolventul demonstreaza responsabilitate in asigurarea satisfactiei clientilor si fidelizarea lor.

RA17. Absolventul demonstreaza autonomie in gestionarea asteptarilor clientilor intr-o maniera profesionala.

RA18. Absolventul demonstreaza autonomie in monitorizarea si evaluarea indeplinirii calitative a responsabilitdtilor la locul
de munca de cdtre angajati.

RA19. Absolventul demonstreaza responsabilitate in formularea sugestiilor de imbunatatire a performantei angajatilor.
RA20. Absolventul demonstreaza responsabilitate si autonomie in supravegherea si analizarea incasarilor firmei de turism
sau ospitalitate.

RA21. Absolventul demonstreazd responsabilitate si autonomie in supervizarea si analizarea indicatorilor cheie de
performanta ai firmei de turism sau ospitalitate.

RA22. Absolventul demonstreaza responsabilitate si autonomie in analizarea si identificarea nevoilor clientilor firmei de
turism si ospitalitate.

RA23. Absolventul demonstreaza responsabilitate si autonomie in dezvoltarea si valorificarea oportunitatilor de afaceri noi
si inovatoare.

RA24. Absolventul are capacitatea de a implementa strategiile de marketing privind promovarea produselor sau serviciilor
firmei de turism si ospitalitate.

RA25. Absolventul demonstreaza responsabilitate si autonomie in implementarea planurilor de vanzari.

RA26. Absolventul demonstreazd responsabilitate si autonomie in luarea masurilor de crestere a satisfactiei si fidelitatii
clientilor firmei de turism si ospitalitate.

RA27. Absolventul demonstreaza autonomie in oferirea de consiliere si asistenta, inclusiv post-vanzare, pentru clientii firmei
de turism si ospitalitate.

RA28. Absolventul demonstreaza responsabilitate si autonomie in monitorizarea evenimentelor si respectarea normelor si a
legislatiei aferente.

RA29. Absolventul demonstreaza responsabilitate si autonomie in aplicarea si respectarea prevederilor contractuale.

RA30. Absolventul demonstreaza responsabilitate si autonomie in aplicarea cerintelor tehnice si a celor legate de procesul
de achizitionare si livrare.

RA31. Absolventul demonstreaza responsabilitate si autonomie in planificarea eficace a obiectivelor firmei de turism si
ospitalitate.

RA32. Absolventul demonstreaza responsabilitate in monitorizarea implementdrii obiectivelor firmei de turism si ospitalitate.
RA33. Absolventul demonstreaza responsabilitate in urmdrirea situatiei ocuparii camerelor din cadrul hotelului.

RA34. Absolventul are capacitatea de a stabili intalniri sau reuniuni.

RA35. Absolventul demonstreaza autonomie in desfasurarea reuniunilor organizate.

RA36. Absolventul demonstreaza responsabilitate si autonomie in analizarea nevoilor consumatorilor.

RA37. Absolventul demonstreaza responsabilitate in eficientizarea comercializarii produselor si serviciilor firmei de turism si
ospitalitate.
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RA38. Absolventul demonstreaza responsabilitate in realizarea situatiilor privind produsele si serviciile care nu s-au vandut
bine.

RA39. Absolventul demonstreazd responsabilitate in respectarea si aplicarea legislatiei privind sanatatea, siguranta, igiena
si a altor norme referitoare la produsele alimentare.

RA40. Absolventul demonstreaza responsabilitate in procesul de conducere eticd a firmei de turism si ospitalitate.

RA41. Absolventul demonstreaza autonomie in respectarea standardelor companiei.

RA42. Absolventul demonstreazé autonomie si responsabilitate in relationarea cu stakeholderii firmei de turism si
ospitalitate, si informarea acestora privind obiectivele firmei.

RA43. Absolventul demonstreaza responsabilitate in evitarea pierderilor.

RA44. Absolventul demonstreaza autonomie in luarea deciziilor privind cresterea sau reducerea volumului de vanzari.
RA45. Absolventul demonstreaza responsabilitate in transmiterea eficace si eficientd a informatiilor utile managerilor.
RA46. Absolventul demonstreazd autonomie in utilizarea tehnologiilor digitale si dezvoltarea creativd a produselor si
proceselor firmei de turism si ospitalitate.

RA47. Absolventul demonstreaza responsabilitate si autonomie in gestionarea recenziilor clientilor firmei de turism si
ospitalitate.

RA48. Absolventul demonstreaza responsabilitate in verificarea corectitudinii informatiilor, a evidentei documentelor si a
ludrii deciziilor adecvate.

RA49. Absolventul demonstreaza responsabilitate in analizarea, prelucrarea si interpretarea datelor care sprijina procesul
de decizie.

RA50. Absolventul demonstreaza responsabilitate in determinarea rezultatelor financiare si economice ale firmei.

RA51. Absolventul demonstreaza autonomie si responsabilitate in utilizarea competentd a metodelor de calcul.

RA52. Absolventul demonstreaza autonomie in aplicarea masurilor care contribuie la dezvoltarea afacerii.

RAS53. Absolventul demonstreaza responsabilitate in gestionarea relatiilor de comunicare cu clientii.

RA54. Absolventul demonstreaza autonomie in generarea si dezvoltarea ideilor creative.

RAS55. Absolventul demonstreaza responsabilitate si autonomie in analizarea tendintelor pietei turistice.

RA56. Absolventul demonstreaza responsabilitate in comunicarea rezultatelor din rapoartele financiare si statistice,
managementului firmei.

RA57. Absolventul demonstreaza autonomie in elaborarea rapoartelor financiare.

RA58. Absolventul demonstreaza responsabilitate si autonomie in elaborarea statisticilor financiare ale firmei.

RA59. Absolventul demonstreaza autonomie in identificarea oportunitdtilor strategice de dezvoltare a afacerii.

RA60. Absolventul demonstreaza responsabilitate in gestionarea cheltuielilor si veniturilor firmei.

RA61. Absolventul demonstreaza autonomie in monitorizarea conturilor financiare ale firmei.

RA62. Absolventul demonstreaza responsabilitate si autonomie in comunicarea cu interlocutorii.

Responsibility and autonomy:

RA1. The graduate demonstrates responsibility and autonomy in appropriately configuring a decision-making process
regarding the implementation of the business plan.

RAZ2. The graduate demonstrates responsibility in the clear and accurate presentation of information collected and provided.
RA3. The graduate demonstrates responsibility and autonomy in the formulation of objectives associated with the analyzed
situations in the tourism and hospitality companies.

RA4. The graduate demonstrates responsibility and autonomy in generating and implementing strategies that bring
economic benefits to the company.

RA5. The graduate demonstrates responsibility and autonomy in competitive pricing in the competitive environment.

RA6. The graduate demonstrates autonomy in implementing competitive pricing strategies.

RA7Z. The graduate demonstrates responsibility and autonomy in exhibiting cooperative organizational behavior.

RA8. The graduate demonstrates autonomy and responsibility in optimizing the performance of project-specific activities in
tourism and hospitality companies.

RA9. The graduate demonstrates responsibility and autonomy in monitoring the progress of projects in tourism and
hospitality companies and in achieving their objectives.

RA10. The graduate demonstrates autonomy in creating marketing strategies in line with the objectives of the tourism and
hospitality company.

RA11. The graduate demonstrates responsibility and autonomy in designing, implementing and evaluating the customer
experience of the travel and hospitality company.

RA12. The graduate demonstrates responsibility and autonomy in maintaining professional relationships.

RA13. The graduate demonstrates responsibility and autonomy in developing financial strategies in tourism and hospitality
companies.

RA14. The graduate demonstrates responsibility in monitoring the implementation of revenue-generating strategies in
tourism and hospitality companies.

RA15. The graduate demonstrates responsibility in analyzing and preparing financial statements of tourism and hospitality
projects or companies.

RA16. The graduate demonstrates responsibility in ensuring customer satisfaction and customer loyalty.

RA17. The graduate demonstrates autonomy in managing customer expectations in a professional manner.
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RA18. The graduate demonstrates autonomy in monitoring and evaluating the qualitative fulfillment of job responsibilities
by employees.

RA19. The graduate demonstrates responsibility in making suggestions to improve employee performance.

RAZ20. The graduate demonstrates responsibility and autonomy in overseeing and analyzing the travel or hospitality
company's recejpts.

RA21. The graduate demonstrates responsibility and autonomy in supervising and analyzing key performance indicators of
the tourism or hospitality company.

RA22. The graduate demonstrates responsibility and autonomy in analyzing and identifying the needs of the travel and
hospitality company's customers.

RAZ23. The graduate demonstrates responsibility and autonomy in developing and capitalizing on new and innovative
business opportunities.

RA24. The graduate has the ability to implement marketing strategies to promote the products or services of the tourism
and hospitality company.

RA25. The graduate demonstrates responsibility and autonomy in implementing sales plans.

RA26. The graduate demonstrates responsibility and autonomy in taking measures to increase customer satisfaction and
loyalty of the tourism and hospitality company.

RAZ27. The graduate demonstrates autonomy in providing advice and assistance, including after-sales, to the customers of
the tourism and hospitality company.

RA28. The graduate demonstrates responsibility and autonomy in monitoring events and complying with related rules and
legisiation.

RA29. The graduate demonstrates responsibility and autonomy in applying and complying with contractual provisions.
RA30. The graduate demonstrates responsibility and autonomy in applying the technical requirements and those related to
the procurement and delivery process.

RA31. The graduate demonstrates responsibility and autonomy in the effective planning of tourism and hospitality
company's objectives.

RA32. The graduate demonstrates responsibility in monitoring the implementation of the tourism and hospitality company's
objectives.,

RA33. The graduate demonstrates responsibility in monitoring the hotel room occupancy situation.

RA34. The graduate has the ability to arrange meetings.

RA35. The graduate demonstrates autonomy in conducting organized meetings.

RA36. The graduate demonstrates responsibility and autonomy in analyzing consumer needs.

RA37. The graduate demonstrates responsibility in the effective marketing of the products and services of the tourism and
hospitality company.

RA38. The graduate demonstrates responsibility in providing situations regarding products and services that have not sold
well,

RA39. The graduate demonstrates responsibility in complying with and enforcing health, safety, hygiene and other food
legisiation.

RA40. The graduate demonstrates responsibility in the process of ethical management of the tourism and hospitality
company.

RA41. The graduate demonstrates autonomy in meeting company standards.

RA42. The graduate demonstrates autonomy and responsibility in dealing with tourism and hospitality stakeholders and
Informing them of the company's objectives.

RA43. The graduate demonstrates responsibility in avoiding losses.

RA44. The graduate demonstrates autonomy in making decisions to increase or decrease sales volume.

RA45. The graduate demonstrates responsibility in effectively and efficiently conveying useful information to managers.
RA46. The graduate demonstrates autonomy in the use of digital technologies and creative development of products and
processes of the tourism and hospitality company.

RA47. The graduate demonstrates responsibility and autonomy in managing customer reviews of the tourism and hospitality
company.

RA48. The graduate demonstrates responsibility in verifying the accuracy of information, record keeping and making
appropriate decisions.

RA49. The graduate demonstrates responsibility in analyzing, processing and interpreting data to support decision making.
RA50. The graduate demonstrates responsibility in determining the company’s financial and economic outcomes.

RA51. The graduate demonstrates autonomy and responsibility in the competent use of calculation methods.

RA52. The graduate demonstrates autonomy in applying measures that contribute to business development.

RA53. The graduate demonstrates responsibility in managing communication relationships with clients.

RA54. The graduate demonstrates autonomy in generating and developing creative ideas.

RA55. The graduate demonstrates responsibility and autonomy in analyzing tourism market trends.
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RA56. The graduate demonstrates responsibility in communicating the results of financial and statistical reports to the
company management.
RA57. The graduate demonstrates autonomy in preparing financial reports.
RA58. The graduate demonstrates responsibility and autonomy in compifing company financial statistics.

RA59. The graduate demonstrates autonomy in identifying strategic business development opportunities.

RA60. The graduate demonstrates responsibility in managing the company's expenses and revenues.,

RA61. The graduate demonstrates autonomy in monitoring the company's financial accounts.

RA62. The graduate demonstrates responsibility and autonomy in communicating with interlocutors.

Detalii privind programul absolvit, calificativele/notele/creditele ECTS/SECT obtinute (conform Registrului matricol al facultatii, volumul nr. .../...

Programme details and the individual grades/marks/ECTS/SECT credits obtained (according to Faculty Student Records, volume no. .../...

4.3

3Total ore Nota Nr. credite
Number of
Nr. Denumirea disciplinei Number of hours Grade ECTS/SECT
credits
No. Subject c S Lp P Sem I Sem II Sem I Sem II
IF'sem | 2%sem | Isem | 2™sem
Anul I (anul universitar 2025-2026)
15 year of study (2025-2026 academic year)
Administrarea si dezvoltarea intreprinderii de
turism
1 Administration and development of tourism 28 28 8
enterprises
2 Leadership in industria ospitalitatii 14 28 6
Leadership in the hospitality industry
3 Turismul si serviciile internationale 28 14 6
International tourism and services
Managementul ospitalitatii
4 Hospitality management 28 28 8
Etica cercetarii
> Research ethics 14 2
6 Managementul inovarii in turism 28 28 8
Innovation Management in Tourism
Managementul resurselor umane in industria
7 ospitalitatii 14 28 6
Human resource management for hospitality
industry
8 Tehnici de negociere in industria ospitalitatii 14 28 6
Negotiation techniques in hospitality industry
Managementul relatiilor cu clientii in industria
ospitalitatii 14 14 5
Customer relationship management in
hospitality industry
Diagnosticul intreprinderii de turism
Tourism enterprise diagnosis
2 Managementul turismului durabil 14 14 >
Sustainable tourism management
Englezd/francezd/germand pentru afaceri in
10 turism I 28 28 2
English/french/german for business in tourism I
Voluntariat I
1 Volunteering 1 60 2
12 Academic writing 14 14 ’
Engleza/franceza/germana pentru afaceri in
13 turism II 28 28 2
English/french/german for business in tourism I
Voluntariat II
14 Volunteering 11 60 2
Promovat cu media®: Total credite:
Total ECTS/SECT 70
Pass, average grade per academic year: credits:
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4.3

4.4

Nr.

No.

Denumirea disciplinei

Subject

3Total ore

Number of hours

Nota

Grade

Nr. credite

Number of

ECTS/SECT
credits

C S

LP

Sem I

P
1 sem

Sem II
2 sem

Sem I Sem II
I"sem | 2™ sem

Anul IT (anul unive

rsitar 2025-2026)

279 year of study (2025-2026 academic year)

Comunicare si bune practici de inteligenta
emotionala
Communication and best practices of
emotional intelligence

28 14

Strategii de marketing pentru turism si
industria ospitalitatii
Marketing strategies for tourism and hospitality
industry

28 14

Managementul proiectelor in turism
Project management in turism

14 14

Sisteme si tehnologii informationale avansate
in turism
Advanced information systems and
technologies in tourism

28 14

Managementul financiar in turism si industria
ospitalitatii
Financial management in tourism and
hospitality industry

24 24

Simulare antreprenoriald
Entrepreneurial simulation

24 24

Cercetare stiintifica
Scilentific research

24

Practica
Internship

84

Stagiu pentru elaborarea lucrdrii de disertatie
Thesis work

24

10

Comunicare corporatista in turism si industria
ospitalitatii
Corporate communications in tourism and
hospitality industry

Eticheta si protocol in afaceri
Business etiguette and protocol

14 14

11

Englezd/ franceza/germana pentru afaceri in
turism III
English/french/german for business in tourism III

28 28

12

Voluntariat III
Volunteering /17

60

13

Engleza/ francezd/germana pentru afaceri in
turism IV
English/french/german for business in tourism IV

24 | 24

14

Voluntariat IV
Volunteering /VV

60

Promovat cu media®:

Pass, average grade per academic year:

Total credite:

Total ECTS/SECT

credits:

68

Promovat:

Pass.

Media aritmetica a anilor de
studii®:
The arithmetic mean of the
study years:

Total credite:

Total ECTS/SECT
credits:

138

Sistemul de notare si, daca sunt disponibile, informatii privind distributia statisticd a notelor
Grading scheme and, if available grade distribution guidance

Notarea unei discipline se face pe o scala de la 10 la 1, notele acordate fiind numere intregi; nota minima de
promovare este 5, iar nota maxima este 10.
Media minima de promovare a anilor de studii pentru promotia 2027, domeniul de studii Administrarea
afacerilor, programul de studii ADMINISTRAREA AFACERILOR IN TURISM SI INDUSTRIA OSPITALITATII
este ..., iar media maxima este ..., titularul fiind clasat pe locul ... dintr-un total de ... absolventi.
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Grades are integer numbers and are given on a scale 10 (the highest grade) to 1 (the lowest grade).
The lowest passing grade is 5 and the highest grade is 10.

The passing overall average grades from the class of 2027,
field of study Business administration, study programme in Business administration in tourism and hospitality industry, are:
lowest average: ... (out of 10) and highest average: ... (out of 10), the degree holder is ranked ... out of ... graduates.

5. INFORMATII SUPLIMENTARE
ADDITIONAL INFORMATION

Informatii suplimentare Alte surse pentru obtinerea mai multor informatii

Additional information Further information sources

Universitatea de Vest din Timisoara

Bd. Vasile Parvan nr. 4,

Timisoara, 300223, judetul Timis, Romania
+40 256 592 111

secretariat@e-uvt.ro

www.uvt.ro

5.1 5.2

6. INFORMATII PRIVIND DREPTURILE CONFERITE DE CALIFICARE SI TITLU (daca este cazul)
INFORMATION ON THE FUNCTION OF THE QUALIFICATION AND DEGREE (if applicable)

Posibilitati de continuare a studiilor (dupd promovarea examenului de finalizare)

Access to further study (after passing the final examination)

61 Studii universitare de doctorat
PhD studies
Statutul profesional (dacd este cazul)
Professional status (if applicable)
Dreptul de a ocupa posturi care necesita studii superioare de licenta/masterat in organizatii publice si
private
6.2 The Holder of the Bachelor’s/ / Master's Degree Has The Right to Occupy Positions within State and Private Organizations
7. LEGALITATEA SUPLIMENTULUI
CERTIFICATION OF THE SUPPLEMENT
Functia Semndtura Functia Semndtura
Position Signature Position Signature
7.1 Rector 7.2 Secretar sef universitate
Rector University Registrar
:;?;r E:mv. dr. Marilen Gabriel Ramona-Maria PUIU
7.3 Decan Secretar sef facultate
Dean Faculty Registrar
Conf. univ. dr. Claudiu BOTOC Sabina VILCEANU
®Nr. si data eliberdrii Stampila sau sigiliul oficial
No., and dated. Official stamp or seal
7.5 7.6
/ L. S.
Acest document contine un numar de 19 pagini.
This document contains a number of 19 pages.

1) Denumirea ministerului si a institutiei de invatdmant superior care a asigurat scolarizarea si care elibereaza suplimentul la diploma.

1) Name of ministry and institution administering studies and provided diploma supplement.

2) Se va completa de catre institutia de invatdmant superior care elibereaza diploma. Aceasta trebuie sa verifice legalitatea tuturor inscrisurilor de
pe diploma si de pe suplimentul la diploma.

2) To be filled in by the awarding institution that must check the legality of all information provided in the djploma and djploma supplement.
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3) Se va mentiona numarul total de ore din care: numdrul total de ore de curs (C); numarul total de ore de seminar (S); numarul total de ore de
lucrari practice (LP); numarul total de ore de proiect (P); etc.

3) It shall be mentioned the total hours of which: total hours for courses (C), seminars (S), practical courses (LP), projects (P).

4) Medie anuald cu doud zecimale, fard rotunjire.

4) Average grade per academic year, with two decimals and without rounding off.

5) Media aritmeticd a anilor de studii, cu doua zecimale, fara rotunjire.

5) The arithmetic mean of the study years with two decimals and without rounding off.

6) Se va completa de cdtre institutia care a asigurat scolarizarea titularului.

6) 7o be filled in by the institution administering studies.

Suplimentul la diplomd se va redacta pe format A4 (fatd/verso), se va numerota si se va stampila pe fiecare pagind, pe coltul din dreapta jos
(L.S.), cu acelasi specimen de la 7.6.

Diploma supplement shall be printed on both sides of an A4 paper format and shall be numbered and stamped on each page on the right bottom
corner (L.S.), with the same specimen from 7.6.

Punctul 4.3 ,Detalii privind programul absolvit (conform registrului matricol al facultatii, volumul nr. .../...)" va fi completat cu durata
corespunzatoare.

The point 4.3 'Programme details and the individual grades/marks/ECTS/SECT credits obtained (according to Faculty Student Records, volume no.
.../...)" will be completed with the appropriate duration of university master's program or with the duration of regulated professions.

8. INFORMATII PRIVIND SISTEMUL NATIONAL DE INVATAMANT
INFORMATION ON THE NATIONAL SYSTEM

A
age
31/32 Continuing Professional Training — Formare continud
A A A
29/30
Ciclul III — Studii universitare de doctorat
PhD studies
24/25
Ciclul IT — Studii universitare de masterat
Master studies
22/23 )
Ciclul I - studii universitare de licenta Invatamantul
Bachelor studies tertiar
< * non-universitar
Post
* * * Secondary
Education
18/19 . ) ) )
Invdtdmantul secundar Invatamantul secundar Invatamant secundar superior Invatamant
superior superior profesional
Upper secondary education Upper secondary Upper secondary education Vocational
(General education) education (Military, artistic, theological, sports, Education
(Technical) pedagogical)
14/15 R
Invatamantul secundar inferior (gimnazial)
Lower secondary education
10/11 R
Invdtdmantul primar
Primary education
6
Educatia timpurie (0-6 ani)
Early education (from 0 to 6 years)
0

EDUCATION SYSTEM IN ROMANIA
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PREZENTARE GENERALA A SISTEMULUI NATIONAL DE INVATAMANT SUPERIOR
OVERVIEW OF THE NATIONAL HIGHER EDUCATION SYSTEM

Accesul in Tnvatdmantul superior se bazeaza pe diploma de bacalaureat (obtinutd la sfarsitul invatdmantului secundar superior), iar accesul la
programe de master se bazeaza pe diploma obtinutd dupa finalizarea studiilor de licentd (BA/BSc/BEng).

Access to higher education is based on the baccalaureate diploma (obtained at the end of the upper secondary education) and access the master
programmes is based on the bachelor degree (BA/BSc/BEng).

Studiile universitare de licentd (BA/BSc/BEng) presupun 180-240 de credite, calculate in conformitate cu sistemul european de credite transferabile
(ECTS/SECT) si se finalizeaza prin nivelul 6 din cadrul european al calificdrilor pentru invatare pe tot parcursul vietii (EQF/CEC).

Bachelor studies (BA/BSc/BEng) presuppose 180-240 credits, calculated in accordance with the European Credit Transfer System (ECTS/SECT),
and ends with the level 6 from the European Qualifications Framework for lifelong learning (EQF/CEC).

Studiile universitare de masterat (MA/MSc/MEng) presupun 60-120 de credite, calculate in conformitate cu sistemul european de credite
transferabile (ECTS/SECT) si se finalizeaza prin nivelul 7 din EQF/CEC.

Master studies (MA/MSc/MEng) presuppose 60-120 credits, calculated in accordance with European Credit Transfer System (ECTS/SECT), and
ends with the level 7 EQF/CEC.

Pentru profesii reglementate prin norme, recomandari sau bune practici europene, studiile universitare de licentd si masterat pot fi oferite comasat,
intr-un program unitar de studii universitare cu o durata cuprinsa intre 5 si 6 ani, la invatamantul cu frecventd, diplomele obtinute fiind echivalente
diplomei de master (in urmatoarele domenii de studiu: Medicind — 360 de ECTS/SECT, Medicind dentara — 360 de ECTS/SECT, Farmacie — 300 de
ECTS/SECT, Medicind veterinard — 360 de ECTS/SECT, Arhitecturd — 360 de ECTS/SECT, Arhitectura de interior — 300 de ECTS/SECT, Design de
produs — 300 de ECTS/SECT.

For professions regulated by European norms, regulations or good practice, bachelor (BA/BSc/BEng) and master studies (MA/MSc/Meng) can be
provided as part of a 5 to 6 year full-time programme of study, thus diplomas are recognized as master's degree certificates (the following fields
of study are considered: Medicine - 360 ECTS/SECT, Dentistry - 360 ECTS/SECT, Pharmacy - 300 ECTS/SECT, Veterinary medicine - 360
ECTS/SECT, Architecture of inside - 360 ECTS/SECT and Design of product - 300 ECTS/SECT).

Studiile universitare de doctorat conduc la o tezd de doctorat, iar candidatii care finalizeazd primesc diploma de doctor. Studiile universitare de
doctorat permit dobandirea unei calificdri de nivelul 8 din EQF/CEC.

PhD studies result in a doctoral research thesis, while successful candidates are awarded a PhD diploma. Doctoral studies allow obtaining a
qualification at level 8 EQF/CEC.

Sistemul de invatdmant superior romanesc este un sistem deschis. Toate universitatile din Romania folosesc Sistemul European de Credite
Transferabile (ECTS/SECT).
The Romanian higher education system is an open system. All Romanian universities use the European Credit Transfer System (ECTS/SECT).

Programele de studii universitare pot fi organizate, dupd caz, conform reglementdrilor legale in vigoare, la urmatoarele forme de invatdmant: cu
frecventd, cu frecventd redusa si la distantd.

University programs can be organized, as appropriate, according to legal regulations, at the following forms of education: full time, part time and
distantly.

De asemenea, universitatile ofera programe de formare profesionala continud, pe baza cererilor de pe piata muncii.
Universities also provide continuing professional training programmes based based on the market demands.

*fn conformitate cu modificsrile introduse in sistemul de invatdmént superior de Legea nr. 1/2011
According to the changes brought to the higher education system by Law no. 1/2011
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