ROMANIA
MINISTERUL EDUCATIEI NATIONALE
The Ministry of National Education
UNIVERSITATEA DIN BUCURESTIV
University of Bucharest

SUPLIMENT LA DIPLOMA
DIPLOMA SUPPLEMENT

% Acest supliment insoteste diploma de master cu seria ...... T ...............
This supplement is for Master diploma series ...... (T

1. DATELE DE IDENTIFICARE A TITULARULUI DIPLOMEI
INFORMATION IDENTIFYING THE HOLDER OF THE DIPLOMA

Numele de familie din certificatul de nagtere Numele de familie dupd césétorie (daca este cazul)
Family name(s) of the birth certificate Family name(s) (after marriage) (if applicable)

L.la| | 1LIB|- |
Impal‘a (unpglele) prenumelui (prenumelor) Premumele
tatilui/mamei
Initial(s) of the father's/imothers first name First name(s)

1.2a| L. | 1.2b] ]
Data nagterii (anul/luna/ziua) Locul nagterii (localitatea, judetul, tara)
Date of birth (vear/month/day) Place of birth

1.3a] [ [ ] 13b] |
Numér matricol Codul numeric personal (CNP) Anul inmatricularii
Student enrollment number Personal identification number Year of enrollment

1.4 [ | 1.5 2016 ]

2. INFORMATII PRIVIND CALIFICAREA
INFORMATION IDENTIFYING THE QUALIFICATION

Denumirea calificérii si (daca este cazul) titlul acordat (dupa promovarea examenului de finalizare a studiilor)
Name of qualification and (if applicable) title awarded (after passing the final examination)

21 CAMPANII DE COMUNICARE IN PUBLICITATE $! RELATII PUBLICE, MASTER
" | COMMUNICATION CAMPAIGNS IN ADVERTISING AND PUBLIC RELATIONS, MASTER DEGREE
Domeniul de studii Programul de studii
Field of study Programme of study
Campanii de comunicare in publicitate §i relatii
2.9a| STINTE ALE COMUNICARII 5 op| Publice
7| COMMUNICATION STUDIES 7| Communication Campaigns in Advertising and Public
Relations
Numele §i statutul institutiei de invitimant superior Facultatea care organizeazi examenul de finalizare a
care elibereaza diploma (in limba roména) studiilor
Name and status of awarding institution Faculty administering the final examination
UNIVERSITATEA DIN BUCURESTI FACULTATEA DE JURNALISM SI STIINTELE
5 3a| Universitate publici acreditata 23b COMUNICARII
7| UNIVERSITY OF BUCHAREST 7| FACULTY OF JOURNALISM AND
Accredited Public University COMMUNICATION STUDIES
Numele si statutul institutiei de invatimant superior
care a asigurat §colarizarea (daci diferd de 2.3a, in Facultatea/Departamentul care a asigurat gcolarizarea
limba roméana) (daci difera de 2.3b)
Name and status of institution administering studies Faculty/Department administering studies (if different
(if different from 2.3a) Jfrom 2.3b)
2.4a - ] 246 - |

Limba (limbile) de studiu / examinare
Language(s) of instruction / examination
2.5 ROMANA / ROMANIAN I

3. INFORMATII PRIVIND NIVELUL CALIFICARII
INFORMATION ON THE LEVEL OF THE QUALIFICATION
Durata oficiald a programului de studii §i numéarul de credite de studiu
transferabile (conform Sistemului European de Credite Transferabile -
Nivelul calificarii ECTS)
Level of qualification Official length of the programme of study and number of ECTS credits
3.1 | STUDII UNIVERSITARE DE I 3.2[ 2.ANI (4 SEMESTRE)/120 ECTS |




MASTERAT 7 CEC 2 YEARS (4 SEMESTERS)/120 ECTS
MASTER STUDIES 7 EQF

Conditii de admitere
Access requirement(s)

3.3| Examen / Exam ]

4. INFORMATII PRIVIND CURRICULUMUL $IREZULTATELE OBTINUTE
INFORMATION ON THE CURRICULUM AND RESULTS GAINED

Forma de invatimant
Mode of study

4.1 INVATAMANT CU FRECVENTA (IF) / FULL TIME

Competente asigurate prin programul de studii
Learning outcomes of the programme of study

Competente profesionale:

e Cunoagterea aprofundati a unor arii de specializare in domeniile relatiilor publice si publicititii, cum ar fi
campaniile de relatii publice §i publicitate, comunicarea de crizd, comunicarea cu presa, relatii publice
sectoriale, activitatea de lobby, dezvoltarea brand-ului, creatie in publicitate, publicitate online, media
planning; utilizarea adecvati a limbajului profesional, a conceptelor specifice fiecérui tip de specializare §i
aplicarea acestora in practica

o Utilizarea cunostintelor de specialitate in interpretarea campaniilor de relatii publice si publicitate, a
strategiilor de comunicare de crizé, a mecanismelor de comunicare digitala, a strategiilor §i tehnicilor de
comunicare pentru diferite activititi (lobby, comunicarea cu presa, relatii publice sectoriale); in activitati
conexe domeniului publicitatii (media planning, planificare strategici, branding)

e Rezolvarea problemelor de comunicare in domeniul relatiilor publice si publicitatii, prin aplicarea
conceptelor §i modelelor teoretice i a strategiilor specifice dobéndite

e Folosirea géndirii critice §i inovative specifice domeniului pentru a evalua situatii §i a identifica rezolvarile
adecvate acelor situatii; folosirea unor modele din alte stiinte (antropologie, sociologie, studii religioase,
stiinte politice) in solutionarea creativa a unor probleme de comunicare

e Elaborarea de proiecte profesionale utilizand un spectru larg de modele, strategii, tehnici de comunicare,
adaptate la cerintele moderne din domeniu

Competente transversale:

e Transformarea creativd a notiunilor §i modelelor teoretice in solutii de comunicare, adaptate situatiilor
concrete din profesie

e Capacitatea de a lucra in echipd, asuménd rolurile profesionale adecvate; capacitatea de a coordona proiecte
§i activitdti, conform normelor profesionale §i standardelor eticii profesionale

e Reflectia criticd asupra evolutiilor din domeniu §i asupra propriei activitafi; disponibilitatea de adaptare la
noile cerinte, la schimbdrile din profesie

4.2

Professional competencies:

e In depth knowledge of specialization areas in public relations and in advertising, such as public relations
and advertising campaigns, crisis communication, media relations, specialised areas of public relations,
lobbying, branding, creation in advertising, online advertising, media planning. Adequate use of
professional language, and of concepts specific to each type of specialization, and their practice.

o Use of Imowledge in the field for interpreting of public relations and advertising campaigns, for crisis
communication strategies, for communication strategies and technigues for various activities (lobbying,
media communication, specialised areas of public relations); for advertising activities (media planning,
branding).

e Problem solving in public relations and in advertising, by applying theoretical concepts and patterns, as
well as acquired specific strategies.

e  Use of critical and innovative thinking specific to the field in order to evaluate contexts, and to identify
adequate solutions; use of models from other sciences (sociology, anthropology, religious studies, political
sciences) in creative solving of communication problems

e  Elaborating professional projects using a large spectrum of models, strategies and communication
techniques adapted to the modern requirements of the field

Transversal competencies:

e Creative transformation of theoretical notions and patterns into communication solutions, adapted to
professional tangible contexts

o Ability to work in a team, taking over adequate professional roles; ability to coordinate projects and
activities, according to professional norms and ethical standards

e  Critical pondering over the evolutions in the field, and over one’s own activity; ability to adapt to new
requirements, and to changes in the professional field

Detalii privind programul absolvit / calificativele / notele / creditele ECTS obtinute (conform Registrylui matricol al
facultatii, volumul nr.1 /2 /2016 )
Programme details and the individual grades / marks / ECTS credits obtained (according to Faculty Student Records,
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volume nol /2/)
Anul I (anul universitar .....)

I* year (academic year ....)
Nr. credite
. T “Total ore Nota / Grade No of ECTS
Nr. Denumirea disciplinei No.hours credits
Moy Subject c | sipp |Sem1[Sem [ Sem 1 |Sem I
P 1% sem 2" sem| 1% sem | 2" sem
1. | Creativitate publicitari/ddvertising Creativity 28 14 7
2. | Media Planning / Media Planning_ 14 28 7
3. | Creative Writing / Creative Writing 14 28 7 -
4, | Publicitatea online/ Online Advertising 28 14 6
5 Etica si integritate academicd-master/ Academis 14 3
" | Ethics and Integrity — MA studies
6. Rela?n publice sectoriale / Sectorial public 28 14 ) 3
relations
Planificare strategici in comunicare / Strategic
7. Planning in C icati 14 28 - 8
g in Communication
8. | Comunicarea cu presa / Media Relations 28 14 - 7
Arhetipuri si mituri in comunicarea publica:
9 tehnici de persuasiune simbolicé / Archetypes and 28 14 7
" | Myths in Public Communication: Symbolic
Persuasion Techniques
Promovat cu media:*
Pass, average grade per Total credite / Total ECTS credits: 60
academic year:¥
Anul IT (anul universitar .....)
2" year (academic year .....)
Nr. credite
o *Total ore Nota/Grade | Noof ECTS
Nr. Denumirea disciplinei No.hours credits
Ne. Subject c | s.ipp |Som HI[Sem. IV | Sem. 1| Sem. IV
P 3 sem | 4" sem | 3" sem | 4" sem
Campanii de relatii publice / Public Relations 28 14 8 )
Campaigns
Proiect de cercetare / Public Relations Research
. 28 14 8 -
Project
Comunicarea de crizd / Crisis Communication 14 28 7 -
1 | Branding / Branding 14 28 7 -
Lobby si organizatii guvernamentale / Lobby and 20 10 ) 8
governamental organizations
Planificare strategicd in comunicarea de relatii
publice / Strategic planning in public relations 20 20 - 7
communication
Campanii in publicitate / Advertising Campaigns | 20 20 - 7
5 Practicd (Proiect de campanie de publicitate) /
2 - , . - 90 - 8
Internship (publicity campagin project)
Promovat cu media:*
Pass, average grade per Total credite/ Total ECTS credits: 60
academic year:*
Promovats: Media aritmetic a anilor de studii %: Total
credite:
- Total 120
Pass: The arithmetic mean of the study years: ECTS/SECT
credits:
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Sistemul de notare §i, daca sunt disponibile, informatii privind distributia statistica a notelor:
Grading scheme and, if available, grade distribution guidance

Notarea unei discipline se face pe o scali de la 10 1a 1, notele acordate fiind numere intregi; nota minimi de
promovare este 5, iar nota maximai este 10. Media minima de promovare a anilor de studii pentru promotia
2018, domeniul de studii Stiinte ale comunicarii, programul de studii Campanii de comunicare in publicitate si
relatii publice, este 6.68 (5ase 68%), iar media maxim4 este 9.37( nou#i 37%), titularul fiind clasificat pe locul 21
din totalul de absolventi.
Grades are integer numbers and given on a scale from 10 (the highest grade) to 1 (the lowest grade); the lowest




passing grade is 5. The passing overall average grades for the class of 2018, field of study Communication science,
study program Communication Campaigns in Advertising and Public Relations, was 6.68 (six 68%) and maximum
rade was 9.37 (nine 37%). The holder was classified on position from the whole number 21 of graduates.

5. INFORMATII SUPLIMENTARE
ADDITIONAL INFORMATION
Informatii suplimentare Alte surse pentru obtinerea mai multor informatii
Additional information Further information source

Facultatea de Jurnalism §i Stiintele Comunicérii, Bld. Iuliu Maniu,
nr 1-3, Bucuresti, Romania Tel: 00-40-21-318.15.55;

Faculty of Journalism and Comnumnication Studies, -3 Iulin Manin
Blv, Bucharest, Romdnia Tel: 00-40-21- 318.15.55

Universitatea din Bucuregti, Bld. Mihail Kogilniceanu nr. 36-46,
Bucuresti, Roménia Tel. 00-40-21-307.73.35;

University of Bucharest, 36-46 Mihail Kogdlniceanu Blv., Bucharest,
Romania Tel.00-40-21-307.73.35

Ministerul Educatiei Nationale Str. G-ral Berthelot nr. 28-30,
Bucuresti Roméania Tel.00-40-21-405.62.00;

The Ministry of Nutional Education, 28-30 G-ral Berthelot Street,
Bucharest, Romdnia Tel. 00-40-21-405.62.00

Mentiuni privind gcolarizarea:
5.1| Observations regarding the 52
scholarship:

6. INFORMATII PRIVIND DREPTURILE CONFERITE DE CALIFICARE S$IDE TITLU (daca este cazul)
INFORMATION ON THE FUNCTION OF THE QUALIFICATION AND DEGREE (if applicable)

Posibilitati de continuare a studiilor (dupd promovarea examenului de finalizare)
Access to further study (afier passing the final examination)

6.1 Studii universitare de doctorat
""| Ph.D studies
Statutul profesional
Professional status
6.2 MASTER
| MASTER DEGREE i
7. LEGALITATEA SUPLIMENTULUI
CERTIFICATION OF THE SUPPLEMENT
Functia Semnitura Functia Semnitura
Position Signature Position Signature
Rector Secretar sef universitate
7.1{ Rector ' 7.2\ University Registrar
Prof. univ. dr. Mircea DUMITRU Maria PRUNA
g:;:n, Secretar sef facultate
73 Lect(;r univ. dr. Anamaria 14 Faculty Regtsaar
NICOLA Andreea MESTERU
S)Nr. si data eliberdrii..............ccoceeueevnneennnnn..e. Stampila sau sigiliul oficial
No., dated.......cocoooe i ivvieever et e e e Official stamp or seal
75 Acest document contine un numér de S pagini 76 LS
| This dociment consists of 5 pages ) “d

fntocmit,
Dorina Arambasa

YDenumirea ministerului §i a institutiei de invAAmant superior care a asigurat scolarizarea §i care elibereaz3 suplimentul la diploma,
YName of ministry and institutlon administering studies and provided diploma supplement
1Se va completa de cdtre institutia de invatdmint superior care elibereazdl diploma. Aceasta trebuie si vcnl' cc legalitatea tuturor inscnsunlor de pe diploma si de pe suplimentul la diploma
DTo be filled in by the awarding institution that must check the legality of all information provided in the d and dipl;
IS¢ va mentiona numirul total de ore, din care: numarul total de ore de curs (C); numarul total de ore de semlnar (S) numiml tolal de ore de lucriéri practice (LP); numirul total de ore de
proiect (P); etc.
It shall be mentioned the total hiours of which total hours for courses (C), seminars (S), practicai cowrses (LF), projects (P).
“Media anuali, cu dou# zecimale, f2r rotunjire.
YYAverage grade per academic year, with two decimals and without ronnding off.
Media aritmeticd a anilor de studii, cu doud zecimale, fard rotunjire.
SThe arithmetic mean of the study years with rwo decimals and withoni rounding off.
9Se va completa de citre institutia care a asigurat scolarizarea titularului.
970 be filled in by the institution administering studies.
Suplimentu! la diploma se va redacta pe format A4 (faji /verso), se va numerota §i se va slampila pe ficcare pagind, pe colful din dreapta jos (L.S.), cu acelasi specimen de la 7.6




Diplana supplement shall bo printed on hoth sides of an A4 paper format and shall be numbered and stamped an each page on the right bottum corner(L.S.), with the same specimen JSion 7.6,
Punctul 4.3 “Detalii privind programul absolvit (conform Registrufui matricol al facultd{ii, volumul nr. ../..)" va fi completat cu durata corespunzitonre progmmului de studii universitare de
master sau cu durata profesiilor reglementate,

The paint 4.3 ‘Programme details and the individual grades £ marks / ECTSISECT eredits obtained faccording to Faculty Student Records,volume no, )" will be completed with the
appropriate duration of wniversity master’s program or with the duration of reglated professions.



8. INFORMATII PRIVIND SISTEMUL NATIONAL DE INVATAMANT*
INFORMATION ON THE NATIONAL EDUCATION SYSTEM

* -baccalaureate entrance only
EDUCATION SYSTEM IN ROMANIA

PREZENTARE GENERALA A SISTEMULUI NATIONAL DE INVATAMANT SUPERIOR

Overview of the national higher education system

Accesul in invifamdntul supevior se b i pe diploma de bacalaureat (obfinutd la sfarsitul invdfdmdntului secundar superior), iar accesul la programe de master se bazeazd pe diploma
obfinutd dupd finalizarea studiilor de licen(d (BA/BSc/BEng).

Access lo higher education is based on the baccalaureate diploma (obtained at the end of upper secondary education) and access to master programmes is based on the bachelor degree
(BA/BSc/BEng).

Studiile universitare de licentd (BA/BSc/BEng) presupun 180-240 de puncte de credit, calculate in conformitate cu sistemul european de credite iransferabile (ECTS/SECT) si se finalizeazd
prin nivelul 6 din cadrul eurapean al calificdrilor pentr invéfare pe tot parcursul viefii (EQF/CEC).

Bachelor studies (BA/BSc/BEng) presuppose 180-240 credit points, caleulated in accordance with the European Credit Transfer System (ECTS/SECT), and ends with the level 6 from the
Ewuropean Qualifications Framework for lifelong learning (EQF/CEC).

Studiile universitare de master (MA/MSc/MEng) presupun 60-120 puncte de credit, calculate in conformitate cu sistemul european de credite transferabile (ECTS/SECT) si se finalizeazd
prin nivelul 7 din EQF/CEC.

Master studies (MA/MSc/MEng) presuppose 60-120 credit points, calculated in accordance with the European Credit Transfer System (ECTS/SECT), and ends with the level 7 EQF/CEC.
Pentru profesii reglementate prin norme, recomandiri sau bune practici europene, studlile universitare de licentd 5i masterat pol fi oferite comasat, intr-un program unitar de studii
universitare cu o duratd cuprinsd intre 5 si 6 ani, la invafamantul cu fr fd, diplomele obfinute fiind echival diplomei de master (in nrmdtoarele domenii de studin: Medicing - 360 de
ECTS / SECT, Medicind dentard - 360 de ECTS / SECT, Farmacie - 300 ECTS / SECT, Medicing Velerinard - 360 ECTS / SECT, Arhitecturd - 360 ECTS / SECT, Arkitecturd de interior -
300 ECTS / SECT, Design de produs - 300 ECTS / SECT).

For professions regulated by European norms, regulations or good practices, bachelor (BA/BSc/BEng) and master studies (MA/MSc/MEng) can be provided as part of a 5 1o 6 vear full-time
programme of study, this diplomas are recognised as master’s degree certificates (the following fields of study are considered: Medicine - 360 ECTS/SECT, Dentistry - 360 ECTS/SECT,
Pharmacy - 300 ECTS/SECT, Veterinary Medicine - 360 ECTS/SECT, Architecture - 360 ECTS/SECT, Architecture of inside - 300 ECTS / SECT, Design of product - 300 ECTS / SECT).
Studiile universitare de doctorat conduic ln o teza de doctorat, iar candidafii care finalizeazéi primesc diploma de doctor. Studiile universitare de doctorat permit dobdndirea unei calificéri
de nivelul 8 din EQF/CEC.

PhD studies result in a doctoral research thesis, while successful candidates are awarded a PhD diploma. Doctoral studies allow obtaining a qualification at level 8 EQF/CEC.

Sistenud de invdfamdnt superior romdnesc este un sistem deschis. Toate wniversitdfile din Romdnia folosesc Sistemul European de Credite Transferabile (ECTS/SECT).

The R ian higher education systens is an open system, All Romanian universities use the European Credit Transfer System (ECTS/SECT).

Pragramele de studii universitare pot fi organizate, dupd caz, conform reglementdrilor legale in vigoare, la urmdtoarele forme de mvafdmant. cu frecvenfd, cu frecventd redisd §i la

distanfd.

University programs can be organized, as apprapriate, according io legal regulations, at the following forms of education: full time, part time and distantly.
De asemenea, universitdflle oferd programe de formare profesionald continud, pe baza cererilor de pe piata muncii.

Universities also provide contining professional training programmes based on the market demands.

* In conformitate cu Legea . 172011
According to Law no. 1/2011




